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Community Story 
Barbourville is a small city of just over 3,000 

people in Knox County, located in the historic 

Cumberland Gap area of southeastern 

Kentucky. The city is surrounded by hills on all 

sides and retains the same basic street layout 

design that was initially planned in 1801.  

The area is rich in historical significance. It is well 

known for the first Civil War battle in Kentucky 

that took place on the present site of Union 

College (founded in 1879), the oldest college in 

the Appalachian Mountains. Barbourville is 

additionally known for its Daniel Boone Festival 

and plentiful natural and recreational amenities 

such as the nearby Cumberland Falls State 

Resort Park and Daniel Boone National Forest. 

Many communities in southeastern Kentucky 

are currently transitioning from a coal-based 

economy to a more diverse future. Agriculture 

is an important contributor to the local 

economy and the region’s farmers produce a 

wide variety of crops and livestock. The Knox 

County Farmers’ Market has stimulated 

agricultural interest in the area by providing 

opportunities for local farmers and vendors as 

well as providing access to fresh and healthy 

produce to consumers.  

The Knox County Farmers’ Market had its first 

season in 2014, operating at a local attorney’s 

parking lot off of Old 25 East. Since then, the 

Farmers’ Market has grown tremendously and 

has relocated to the Knox County Extension 

Office parking lot off Treuhaft Boulevard. The 

market is open every Thursday from 5-8:00pm, 

May through October. The Knox County 

Farmers’ Market Board wants to take their operations to the next level, including goals to open a year-

round market as well as starting up a mobile farmers market. This desire to boost the local food economy 

led to the community’s application for technical assistance from the federal Local Foods, Local Places 

program 1.  

                                                           
1 http://www.whitehouse.gov/sites/default/files/docs/announcement_-_local_foods_local_places_2014_final.pdf 
  http://www.epa.gov/smartgrowth/sp-local-foods-local-places.html 

Figure 1 – Union College (Source: Washington Monthly); Downtown 
Barbourville Courthouse (Source: US EPA), and Daniel Boone Mural 
on Downtown Building (Source: Renaissance Planning) 

http://www.whitehouse.gov/sites/default/files/docs/announcement_-_local_foods_local_places_2014_final.pdf
http://www.epa.gov/smartgrowth/sp-local-foods-local-places.html
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Engagement 
Union College and the City of Barbourville 

hosted a small team of federal agency staff 

and consultants for a two day Local Foods, 

Local Places workshop on June 16-17, 

2015 to develop a strategic work plan, 

roles, and responsibilities for the City of 

Barbourville and the Knox County 

Farmers’ Market. The workshop included 

representatives from the Knox County 

Farmers’ Market, City Hall, Grow 

Appalachia/Lend-A-Hand Center, Union 

College, Kentucky Innovation Center, Knox 

County Extension Office, Barbourville 

Tourism, Mountain Advocate, and local 

farmers. Federal agencies participating in 

the workshop included the United States 

Environmental Protection Agency (EPA), United States Department of Agriculture (USDA), Appalachian 

Regional Commission (ARC), and Federal Highway Administration (FHWA).  

The workshop began with a tour at Union College and a discussion of the important role that Union holds 

as an anchor institution in Barbourville. The presence of the college is integral to the social, cultural, and 

economic wellbeing of the community. Union College understands that their success is closely tied to the 

fortune of the neighborhoods around them. As such, they are working to expand their efforts to engage 

with partners such as the Knox County Farmers’ Market in an effort to improve the livability and wellbeing 

of Barbourville. The tour then proceeded to the town square where workshop participants learned about 

the history of businesses and buildings located in downtown Barbourville. From there, the tour moved to 

the Barbourville Community Garden site, the former Farmers’ Market site at the attorney’s office, and 

finally to the Knox County Extension Office site where the Farmers’ Market is currently held. Those visits 

were followed by visioning, brainstorming, and action-planning discussions among a diverse group of 

citizens and local, state and federal stakeholders. These discussions helped participants identify the 

community values underlying their local food initiatives and identify strategies to continue to grow their 

seasonal farmers market, create a mobile market, and continue to expand the role of local food in the 

region’s economy. These discussions also clarified how local foods can help make Barbourville and the 

Knox County region healthier, more resilient, and economically vibrant by further developing and 

showcasing the regional food culture. Participants identified obstacles to, and solutions for, expanding 

access to local foods and created the action plan described in this document.  

  

Figure 2 – Day One Workshop Participants (Source: US EPA) 
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The overall technical assistance process conducted for Local Foods, Local Places has three phases. The 

community tour and the two-day workshop fall within the second phase of this assistance. A set of 

conference calls, both prior to and following the workshop, are also conducted. The graphic below (Figure 

3) illustrates the three technical assistance phases. 

 

Figure 3 - Technical Assistance Process Diagram 

Vision and Values 
The first night of the workshop began with exercises for participants to share core values and beliefs.  

Values drive aspirations for the future, and voicing these values is key to paving the way to the detailed 

work of action planning on day two of the workshop. Participants were asked to write down their top 

three answers for the following questions: 

1. What are the best opportunities for increasing the local food economy? 

2. What are the biggest challenges for increasing the local food economy? 

Below is a summary of the opportunities and challenges that workshop participants identified during the 

first night of the workshop. For a full detailed report of the responses from participants, see Appendix B. 

 Opportunities related to increasing the local food economy include: establishing relationships 

for the institutional selling of local foods, better promotion and marketing of the Farmers’ Market, 

expanded market locations/hours, creation of a community supported agriculture program (CSA), 

more programming/social activities related to the Farmers’ Market and community gardens, and 

the creation of jobs/businesses within the community. 

 Challenges related to increasing the local food economy include: monetary resources for 

Farmers’ Market expansion, programs, and marketing/educational materials; deciding on a 

permanent location for the Farmers’ Market; lack of a centralized agency to coordinate all local 

foods initiatives in the region; increasing the number of producers/customers; and making 

connections between local businesses and local foods.  

 

•Coordination

•Research

•Mapping

•Case Studies

•Discuss participation

Assess

•Community tour

•Affirm community vision

•Establish goals

•Assess issues/opportunities

• Identify actions to achieve 
community goals

Convene
•Action Plan

•Follow up coordination

•Mobilize resources

Next Steps
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Action Plan 
The culminating product of the workshop is a strategic 

action plan to guide implementation.  The plan is composed 

of goals, with accompanying actions to meet those goals. 

The full detail of the action plan is found in Appendix A. The 

workshop further clarifies, prioritizes and defines roles and 

responsibilities for moving forward. Additionally, workshop 

participants identified assets, opportunities and needs 

within their community through a mapping exercise. The 

results of this group exercise are found in Appendix B. The 

goals and actions that are part of this plan are summarized 

below: 

Goal 1: Evaluate options for a seasonal and mobile 

farmers market. 
 Action 1.1: Discuss and evaluate site options for 

the farmers market for both the short- and long- 

term. 

 Action 1.2: Obtain funding to build a temporary or 

permanent farmers market pavilion. 

 Action 1.3: Establish a mobile farmers market. 

 Action 1.4: Conduct an inventory of downtown 

parking availability and needs for signage. 

 Action 1.5: Construct a multimodal transportation corridor from downtown Barbourville to the 

Farmers’ Market at the Knox County Extension Office site along Cumberland Avenue/Old 25 

East. 

Goal 2: Identify a sustainable model for organization, finance and governance of the Knox 

County Farmers’ Market and other local food initiatives. 
 Action 2.1: Establish an umbrella organization to coordinate various local foods initiatives that are 

beyond the scope of the existing Knox County Farmers’ Market Board. 

 Action 2.2: Complete a Community Food System Assessment. 

 Action 2.3: Promote vendor/farmer collaborations to support different structures of agriculture-

related businesses including community supported agriculture (CSAs), cooperative enterprises, 

and aggregator businesses.  

  

Figure 4 – Brainstorming Action Items and 
Developing Implementation Ideas (Source: US EPA) 
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Goal 3: Expand access to local food by making it affordable and accessible.  
 Action 3.1: Address issues of food security by establishing means for people to access healthy, 

local foods within the community. 

 Action 3.2: Provide education on fresh food preparation through cooking demonstrations and 

recipe card distribution at the Knox County Farmers’ Market and mobile market. 

 Action 3.3: Expand outreach to underrepresented groups including low-income families, students 

and minority communities. 

 Action 3.4: Conduct tours of the Knox County Farmers’ Market and mobile market to better reach 

SNAP/EBT/WIC customers. 

 Action 3.5: Conduct outreach to students at Union College about local food initiatives. 

Goal 4: Seek opportunities to expand the use of local food in local businesses and 

institutions and to promote the sale of local food to local customers. 
 Action 4.1: Develop a website and/or online market for the farmers market. 

 Action 4.2: Purchase or create signage for the farmers market that helps direct customers to the 

farmers market site(s). 

 Action 4.3: Produce marketing materials for the farmers market. 

 Action 4.4: Develop a Local Food Directory (Print and Web Formats). 

 Action 4.5: Expand the prepared food offerings at the Knox County Farmers’ Market. 

 Action 4.6: Increase purchasing of local food by institutions such as schools, healthcare facilities, 

churches and local restaurants in Knox County and the surrounding area. 

Goal 5: Leverage the local food network to support economic and community 

development through connections to youth, development of food-related businesses and 

promotion of tourism. 
 Action 5.1: Provide opportunities for business education related to local foods through Union 

College’s Entrepreneurship Program. 

 Action 5.2: Identify value-added opportunities for farmers/vendors. 

 Action 5.3: Create a Young Persons Group to facilitate discussions of local food. 

 Action 5.4: Provide farming/gardening education and mentoring opportunities. 
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Implementation and Next Steps 
Three follow up calls were held after the workshop to keep momentum going, discuss the documentation 

of the plan, and plan the next steps to implement the action planning process.  Listed below are some key 

activities and next steps that took place. 

 Kathryn Engle contacted a University of Kentucky professor whose Fall 2015 class will be providing 

assistance to the farmers market in regard to marketing materials and website setup. 

 As a follow-on to the technical assistance effort of Local Foods, Local Places, the Appalachian 

Regional Commission is providing a grant of $20,000 to support the implementation of projects 

and/or supporting programs identified during the Barbourville workshop that will help the 

community advance their local food system and support livability. Based on goals and actions 

identified during the workshop, the following (Figure 5) presents some of the specific projects 

identified by the Knox County Farmers’ Market Board that the ARC grant could support.  

 

 The Knox County Farmers’ Market has gotten quotes on several budget items including 

billboards, signage and a trailer for the mobile market. 

 The Knox County Farmers’ Market has acquired a website domain name. 

o www.knoxcountyfarmers.com 

 Promotion and Marketing 

o A radio slot, started in mid-July, advertising the farmers market five times a day will run 

until the end of the farmers market season. 

 

  

Figure 5 – Knox County Farmers’ Market Priorities for $20,000 ARC Grant 

Mobile Market Trailer - $10,000

•Mobile market trailer with Knox County Farmers' Market promotional vinyl
wrap over body of the trailer. Thie line item related to Implementation
Action Plan Item 1.3, Establish a mobile farmers market.

Hiring a Grants Coordinator - $4,500

•Hire a Grants Coordinator with stipulated goals and results. This relates to
Implementation Action Plan Item 2.1, Create an Umbrella Organization with
a grants coordinator as part of the overall funding plan. The Grants
Coordinator will research and apply for available related grants.

Promotion and Marketing - $5,500

•Promotion and marketing (including signage, radio, posters, social media,
and other similar items) relates to Implementation Action Plan Items 4.2
and 4.3, Marketing Materials for Farmers' Market.

http://www.knoxcountyfarmers.com/
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Livability Principles Advanced by Action Plan 
Provide More Transportation Choices  

One of the community needs identified during the assets, opportunities, and needs mapping exercise was 

creating bicycle and pedestrian connections to/from the existing farmers market at the Knox County 

Extension office and downtown Barbourville. This will make it easier for people to access the farmers 

market as well as have the added benefit of improving health by facilitating multiple modes of 

transportation. 

Promote Equitable, Affordable Housing  

While these efforts do not directly supply more affordable housing, the Knox County Farmers’ Market 

aims to establish a mobile farmers market to reach customers who are not able to travel to the current 

weekly market. When established, the mobile market would be able to provide direct access to local foods 

and products to areas where there is affordable housing. Furthermore, during the community tour of 

downtown Barbourville, residents identified opportunities for potential future housing in the second- and 

third-stories of downtown buildings. Such housing would likely be attractive to students and recent 

graduates of Union College and to other Barbourville residents because of its proximity to downtown 

assets and to the college. 

Enhance Economic Competitiveness 

Union College and the Knox County Farmers’ Market are partnering together to explore opportunities for 

entrepreneurial business education related to local foods within the community. This type of program will 

help grow the number of local businesses and could eventually lead to more restaurants and stores selling 

local food downtown. This will help improve Barbourville’s attractiveness as a place to visit and live.   

Support Existing Communities  

One of the action steps relates to exploring the possibility of adding a second market location in 

downtown Barbourville on a piece of property currently owned by the City. By hosting a farmers market 

location downtown, it could attract further investment in downtown and expand the local food economy.  

Coordinate and Leverage Federal Policies and Investment  

The workshop efforts identified several opportunities to leverage different local, state and federal 

funding sources to grow the Knox County Farmers’ Market.  

Value Communities and Neighborhoods  

The actions in this plan focus on providing access to healthy, local foods; growing the local economy; and 

exploring efforts to expand the farmers market and other local food-related businesses in downtown. By 

better connecting with the Union College student population and providing opportunities for gardening 

mentorship and volunteering, the Knox County Farmers’ Market helps increase the social fabric of 

Barbourville.  
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GOAL 1: Evaluate options for a seasonal and mobile farmers market. 

Action 1.1:  Discuss and evaluate site options for the farmers market for both the short- and 

long- term. 

Why is this important? 

It is important to discuss the long-term vision for the farmers market 

and where it could be located within Barbourville as the market’s 

location will influence its economic impact on the community and will 

inform what improvements should be made to the site and what 

programs can be offered at the market. While the farmers market has 

an existing commitment for a weekly evening market at the Knox 

County Extension Office, this does not exclude the option of having a 

farmers market at a different location such as the downtown parking 

lot adjacent to the Mitchell Grocery Store on the weekend.  

Measures of Success 

 Knox County Extension Office location for the current market 

is improved and functioning as a site for the market 

 Additional ideas for alternative/additional sites for the market 

have been identified and evaluated 

 Additional market has been established in a downtown 

location 

Timeframe for Completion 

Short-term (make improvements to Knox County Extension Office 

location and identify/evaluate additional/alternative locations) 

Long-term (select and implement additional/alternative market 

locations) 

Taking the Lead Farmers’ Market Board 

Supporting Cast Market vendors, volunteers, local businesses 

Cost Estimate 

Dollars Time 

$$-$$$ 

Volunteer time to weigh the pros and 

cons of potential short and long term 

sites 

Possible Funding/Sources 

Funding: USDA 

Sources of site information would include the City of Barbourville and 

Knox County Extension Office. 

 

Action 1.2:  Obtain funding to build a temporary or permanent farmers market pavilion. 

Why is this important? 

The existing farmers market site is located on an asphalt parking lot. 

While asphalt makes it easy for farmers/vendors setting up displays, 

it can become very hot during the summer and can discourage 

customers. A temporary or permanent pavilion structure would 

provide shade relief and also allow the farmers market to run even 

during inclement weather.   
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Action 1.2:  Obtain funding to build a temporary or permanent farmers market pavilion. 

Additionally, if the farmers market decides to have a market 

downtown there may need to be a discussion of constructing a 

pavilion there.  

Measures of Success 
 Temporary structure or permanent pavilion constructed on the 

Knox County Extension site or other downtown location 

Timeframe for Completion Medium- to Long-term 

Taking the Lead Monica Clouse 

Supporting Cast Knox County Cooperative Extension, Community Farm Alliance (CFA) 

Cost Estimate 

Dollars Time 

$$-$$$ 
Volunteer time to search and apply 

for grants and other forms of funding. 

Possible Funding/Sources 

Kentucky State University, County Agriculture Implementation 

Program, Tobacco Settlement ($3,000 max. + match), USDA Rural 

Development Rural Business Enterprise Grant 

 

Action 1.3:  Establish a mobile farmers market.  

Why is this important? 

Establishing a mobile farmers market (with drop off locations 

throughout the community/county) would allow the farmers market 

to reach customers who may not be able to physically visit the 

Thursday evening market due to transportation or other limitations. 

The Knox County Farmers’ Market board is currently looking at pricing 

for mobile market trailers.  

Measures of Success 

 Mobile market stops identified 

 Trailer purchased 

 Mobile market up and running 

Timeframe for Completion Medium- to Long-term 

Taking the Lead 
Farmers’ Market Board 

Kathryn Engle 

Supporting Cast To Be Determined 

Cost Estimate 

Dollars Time 

Money needed for mobile 

market equipment (i.e. 

trailor/truck, bins, etc.) 

Volunteer time to set-up mobile 

market business model, time to 

coordinate mobile market stop 

locations 

Possible Funding/Sources 

Kentucky State University, Small Scale Farm Grant, USDA Rural 

Development – Community Facilities, USDA Agricultural Marketing 

Service 
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Action 1.4:  Conduct an inventory of downtown parking availability and needs for signage . 

Why is this important? 

If Barbourville is interested in exploring the idea of an 

additional/alternative farmers market location in downtown 

Barbourville (such as the city parking lot adjacent to Mitchell’s 

Market), it will be important to understand what parking is available 

for customers. A parking study could evaluate the number of spaces 

available downtown, when those spaces are available (day and time) 

and where they are located. A study of possible locations for signs to 

advertise the market is also needed.  

Measures of Success  Parking and signage inventory completed 

Timeframe for Completion Medium-Term 

Taking the Lead City of Barbourville 

Supporting Cast Farmers’ Market Board 

Cost Estimate 

Dollars Time 

Minimal cost 

City staff/volunteer time to conduct 

the parking inventory 

 

Possible Funding Sources Kentucky Proud Grant 

 

Action 1.5:  Construct a multimodal transportation corridor from downtown Barbourville to the 

Farmers’ Market at the Knox County Extension Office site along Cumberland 

Avenue/Old 25 East. 

Why is this important? 

Multimodal improvements along Cumberland Avenue/Old 25 East 

would greatly enhance access to the farmers market for those who 

live/work downtown but may not have an automobile available. 

Additionally, multimodal improvements will help enhance the livability 

of Barbourville and provide an opportunity for health benefits. 

Measures of Success 

 Multimodal needs identified 

 Application for funds submitted 

 Multimodal improvements constructed 

Timeframe for Completion Medium- to Long-Term 

Taking the Lead City of Barbourville 

Supporting Cast Knox County, state and federal transportation officials 

Cost Estimate 

Dollars Time 

$$$$ 
Staff or consultant time to project 

manage project development 

Possible Funding Sources 

Kentucky Transportation Cabinet - Statewide Transportation 

Improvement Program (STIP) or Transportation Alternative Program 

(TAP) 
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GOAL 2: Identify a sustainable model for organization, finance and governance of 

the Knox County Farmers’ Market and other local food initiatives. 

Action 2.1:  Establish an umbrella organization to coordinate various local foods initiatives that 

are beyond the scope of the existing Knox County Farmers’ Market Board. 

Why is this important? 

An umbrella organization, whether governed by an informal board or 

an official non-profit organization, can help efficiently coordinate 

resources for multiple purposes related to local foods. It is important 

that the Knox County Farmers’ Market Board, City of Barbourville, 

Union College, the Health Department, and other key partners work 

together to coordinate this organization.  

Measures of Success 

 Scope of work for a new umbrella organization is identified 

 Community support for the organization and its efforts is 

gathered 

 Organization is established and begins coordinating local food 

initiatives and activities in Barbourville 

Timeframe for Completion 

Short-term (establish scope of work) 

Medium-term (gather support) 

Long-term (establish organization) 

Taking the Lead Mary Beth Jewell 

Supporting Cast Kathryn Engle 

Cost Estimate 

Dollars Time 

Salaried director (grants 

coordinate as part of 

organization) 

Organizational staff time donated to 

board/organization 

Possible Sources 

Union College, City of Barbourville, Knox County Extension, Health 

Department, Community Farm Alliance, Grow Appalachia, UK, Knox 

County Health Coalition  

Examples: Appalachian Roots http://www.appalachianroots.net/  

Appalachian Sustainable Development http://asdevelop.org/   

High Country Local First http://www.highcountrylocalfirst.org/  

East Kentucky Food System Collaborative 

http://www.appalfoods.org/  

 

Action 2.2:  Complete a Community Food System Assessment. 

Why is this important? 

It is important to create a farm/food directory to quantify and clarify 

assumptions of local food production capacity and customer 

demands/local food consumption within the region. This assessment 

will also allow the opportunity to collect various local food and market 

data to establish baselines and targets. The assessment would look 

at both the producer and consumer side including both existing and 

potential customers and vendors. The assessment will also consider 

http://www.appalachianroots.net/
http://asdevelop.org/
http://www.highcountrylocalfirst.org/
http://www.appalfoods.org/
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Action 2.2:  Complete a Community Food System Assessment. 

possibilities for additional farmers’ market times and locations. An 

example of data that can be collected is the amount of money 

customers spend at the farmers market. 

Measures of Success 

 Community Food System Assessment is planned and 

implemented 

 Survey receives a high response rate from producers and 

consumers 

 Assessment findings are disseminated 

Timeframe for Completion 

Short-Term (plan assessment) 

Medium-Term (implement assessment) 

Long-Term (disseminate results) 

Taking the Lead Kathryn Engle 

Supporting Cast Union College, CFA, KCEOC, University of Kentucky 

Cost Estimate 

Dollars Time 

$-$$ 
Time to prepare and complete food 

assessment surveys 

Possible Funding Sources 

CFA, University of Kentucky, Kentucky State University, Knox County 

Extension, USDA, Knox County Economic Opportunity Council  

Examples: Berea Community Food System Assessment 

https://berealife.files.wordpress.com/2013/02/berea-cfsa-final-

report.pdf    

Berea Locally Integrated Food Economy 

https://berealife.wordpress.com/  

Floyd County Local Foods Assessment 

http://www.appalachianroots.net/local-foods-assessment/  

 

Action 2.3:  Promote vendor/farmer collaborations to support different structures of agriculture-

related businesses including community supported agriculture (CSAs), cooperative 

enterprises, and aggregator businesses.   

Why is this important? 

A CSA program could create another market for vendors and farmers 

to sell their local products. By using a CSA model, there is the 

opportunity to package products from multiple vendors and to create 

a more steady source of income for farmers. Examples of topics that 

will need to be discussed related to the development of a CSA 

include: CSA model type (individual/collaborative), organizational 

structure, and potential for a long-term farm store as an aggregation 

point of sales. It is important to educate vendors and farmers on 

possible partnerships as well as different organizational structures 

and cultivate new ideas for businesses. 

https://berealife.files.wordpress.com/2013/02/berea-cfsa-final-report.pdf
https://berealife.files.wordpress.com/2013/02/berea-cfsa-final-report.pdf
https://berealife.wordpress.com/
http://www.appalachianroots.net/local-foods-assessment/


Local Foods, Local Places Technical Assistance Program – Barbourville, Kentucky 

Page 6                                                                                       Appendix A: Implementation Action Plan Tables 

 

Action 2.3:  Promote vendor/farmer collaborations to support different structures of agriculture-

related businesses including community supported agriculture (CSAs), cooperative 

enterprises, and aggregator businesses.   

It was noted that a farm/produce store is opening soon in downtown 

Barbourville on Knox Street. Coordination with this enterprise would 

be helpful. 

Measures of Success 
 Feasibility of CSA program is assessed 

 CSA program is established 

Timeframe for Completion 

Short-Term (provide information to vendors/farmers) 

Medium- to Long-Term (assess feasibility and implement CSA 

program; investigate possibility of a farm store aggregation point) 

Taking the Lead Farmers (TBD) 

Supporting Cast 
Knox County Farmers’ Market will provide educational information 

that will be distributed to vendors and farmers.  

Cost Estimate 

Dollars Time 

Cost of educational 

materials 

Volunteer time to gather and prepare 

education materials 

Possible Sources 
Knox County Extension, Marketing Instructor, Sharon Spencer 

(Kentucky Department of Agriculture), Community Farm Alliance 

 

GOAL 3: Expand access to local food by making it affordable and accessible.  

Action 3.1:  Address issues of food security by establishing means for people to access healthy, 

local foods within the community. 

Why is this important? 

It is important that everyone within the community has access to 

healthy food. Currently, Knox County Farmers’ Market vendors donate 

food that is not sold at the market to local senior centers, Knox County 

Economic Opportunity Council (KCEOC), and the food pantry.  

Measures of Success  Community is aware of where to purchase healthy, local foods 

Timeframe for Completion Medium-term; Ongoing 

Taking the Lead 
KCEOC and the Knox County Farmers’ Market mobile farmers 

market unit (if the market decides to proceed with that model) 

Supporting Cast 

Knox County Farmers’ Market Board, school systems, USDA Rural 

Development, churches, non-profits, food pantry, Knox County 

Extension 

Cost Estimate 
Dollars Time 

N/A Volunteer time to conduct outreach 

Possible Funding/Sources 
Food Nutrition Service (FNS) funding, Kentucky Department of 

Education 
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Action 3.2:  Provide education on fresh food preparation through cooking demonstrations and 

recipe card distribution at the Knox County Farmers’ Market and mobile market. 

Why is this important? 

If community members know how to prepare produce that they buy 

at the Farmers’ Market than they may be more likey to purchase 

those products instead of buying premade meals at the traditional 

grocery store.  

It would be useful to create a calendar of recipe demonstrations so 

that community members know when demonstrations will occur at 

the farmers market.  

Measures of Success 
 Cooking demonstrations have taken place 

 Number of recipe cards distributed 

Timeframe for Completion 
Short-term (0-6 months) 

Ongoing 

Taking the Lead Health Department and Homemakers Groups with Extension Office 

Supporting Cast High School/ Home Economics Class; Churches 

Cost Estimate 

Dollars Time 

Cost for for recipe cards; 

produce used in cooking 

demonstrations 

Volunteer time to prepare recipe 

handouts and conduct cooking 

demonstrations  

Possible Funding/Sources Extension Office general funds 

 

Action 3.3:  Expand outreach to underrepresented groups including low-income families 

students, and minority communities.  

Why is this important? 

The Farmers’ Market works to include underrepresented groups and 

expand access fo fresh, local food to all people in Knox County. The 

African American and Latino communities are a vital part of Knox 

County. Working with churches to provide programs creates new 

partnerships and opportunities. 

Measures of Success 
 Churches and other local organizations contacted 

 Minority communities contacted  

Timeframe for Completion Short-term (2015-2016 Academic year); Ongoing 

Taking the Lead 
Union College/ Student Leaders (Senior Project), Ministeral 

Association, Knox Association of Baptists 

Supporting Cast 
Monica Clouse 

Farmers market vendors/volunteers 

Cost Estimate 

Dollars Time 

$ 
Volunteer time to go door-to-door, 

mail letters, etc.  
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Action 3.3:  Expand outreach to underrepresented groups including low-income families 

students, and minority communities.  

Possible Funding/Sources Union Student time – Small staff time available 

 

Action 3.4:  Conduct tours of the Knox County Farmers’ Market and mobile market to better 

reach SNAP/EBT/WIC customers. 

Why is this important? 

A tour of the Knox County Farmers’ Market and mobile market (if and 

when it is established) would help familiarize SNAP, EBT, and WIC 

customers with the products available at the market and the system 

of exchanging their benefits for tokens to spend. Tours also provide a 

great way for these customers to ask questions and compare prices 

with those at the traditional grocery store.  

Measures of Success 

 Number of tours conducted at the farmers market 

 Number of benefit recipients on the tours 

 Satisfaction survey from customers after tours 

Timeframe for Completion Medium-term; Ongoing 

Taking the Lead Farmers’ Market Board, Knox County Economic Opportunity Council 

Supporting Cast 
Department of Health and Human Services, Local Doctors, Knox 

County Extension Office 

Cost Estimate 

Dollars Time 

N/A 

Volunteer time from farmers market 

to promote and organize farmers 

market tours 

Possible Funding/Sources N/A 

 

Action 3.5:  Conduct outreach to students at Union College about local food initiatives. 

Why is this important? 

Union College provides an incredible opportunity to build on the local 

food initiatives that Barbourville is pursuing. Union College students 

(and recent graduates who want to stay in the community) could 

serve as consumers of local food and as a source of 

volunteer/entrepreneurial power to staff local food related efforts. 

Measures of Success 

 More Union College students are involved/engaged in local 

food initiatives (i.e., volunteering at the Knox County Farmers’ 

Market; purchasing food at the Farmers’ Market; starting local 

food-related businesses, etc.) 

 Union College Experience (UCE) participants volunteer at 

market 

 Design contest held for marketing material development for 

the farmers market 
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Action 3.5:  Conduct outreach to students at Union College about local food initiatives. 

Timeframe for Completion 

Short-term – outreach efforts to students 

Mid-term – engage Union College Experience; hold design contest 

Long-term – increase Union College student (and recent graduate) 

volunteers and entreprenuers to support local food initiatives 

Taking the Lead Stefanie Edgell (Union College Student), Union Professors 

Supporting Cast Union College Experience (class) 

Cost Estimate 

Dollars Time 

$ 
Time to volunteer at the market and 

promote local foods initiatives 

Possible Funding/Sources Sources – Union College professors/staff/students 

  

GOAL 4: Seek opportunities to expand the use of local food in local businesses 

and institutions and to promote the sale of local food to local customers.  

Action 4.1:  Develop a website and/or online market for the farmers market.  

Why is this important? 

Creating a website can help promote the market with residents, 

tourists, and other potential customers. The website will be 

multifunctional and could provide information to vendors and 

customers, host the rules and regulations and guidelines  of the 

Farmers’ Market, and feature potential grant opportunities. An online 

marketplace could provide an online opportunity to market and sell 

local products. 

A domain name that is available for the market is www.KCFM.org  

Measures of Success 

 Website is developed and is reaching customers 

 Online marketplace component of the website is developed 

and customers can place orders through the marketplace 

Timeframe for Completion 

Short-term (website is set-up) 

Medium – to Long- term (online marketplace is set up to take 

customer orders)  

Taking the Lead 
Possibly University of Kentucky class; Alex Jones (Union College 

Student) 

Supporting Cast 
University of Kentucky Class, Grow Appalachia, Eastern Kentucky 

Food System Collaborative (UK + Community Farm Alliance) 

Cost Estimate 

Dollars Time 

$170 Domain Name + 

hosting costs 

Time to design/set up and maintain 

website 

Possible Funding/Sources Kentucky Highlands Assistance/Funding 

http://www.kcfm.org/
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Action 4.1:  Develop a website and/or online market for the farmers market.  

The farmers market has had discussions with a University of 

Kentucky community and leadership development professor whose 

Fall class can aid in the design and set-up of the farmers market 

website.  

Examples of websites that can aid as resources include: 

 www.localfood-marketplace.com  

 www.LakestoRiver.com  

 

Action 4.2:  Purchase or create signage for the farmers market that helps direct customers to 

the farmers market site(s). 

Why is this important? 

Signage for the farmers market is important because it lets people 

know where the market is located. The market has moved to a new 

location at the Knox County Extension Office and some people may 

be unaware of the change. If additional/alternative locations for the 

market are identified, signs in those locations will also be important. 

Measures of Success 
 Signs are posted indicating where the market is located and 

where parking is available. 

Timeframe for Completion Medium-Term (6-12 months) 

Taking the Lead Scot Clouse (Department of Tourism) 

Supporting Cast 
Kentucky Department of Tourism; Kentucky Center for Agriculture & 

Rural Development (KCARD), Barbourville Tourism 

Cost Estimate 

Dollars Time 

$$ 

Volunteer time to establish where 

signs should be placed and what 

type/size signage should be used for 

the farmers market site(s) 

Possible Funding 

/Sources 

Kentucky Department of Tourism; Kentucky Proud Promotional Grant 

 

Action 4.3:  Produce marketing materials for the farmers market. 

Why is this important? 

Marketing materials to promote the farmers market will help draw 

more people to the market, especially those who may be unaware of 

where it currently is located and when it operates. 

Measures of Success 

 Brochures developed and distributed 

 Posters in downtown shops/State Fair 

 Flyers (Potential design contest with Union College Students 

to develop flyers/marketing materials) 

Timeframe for Completion Short-term – Posters/Social Media 

http://www.localfood-marketplace.com/
http://www.lakestoriver.com/
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Action 4.3:  Produce marketing materials for the farmers market. 

Medium-term – Design Contest 

Taking the Lead KCFM Board/Volunteers, University of Kentucky class 

Supporting Cast 
Union College students; Barbourville Tourism, KCARD, USDA-AMS, 

CFA 

Cost Estimate 

Dollars Time 

$ 

Volunteer time to create and 

distribute farmers market 

promotional materials 

Possible Funding/ 

Sources 

Potential for Union Business class to have a flyer design contest; 

USDA – AMS, City Tourism, Kentucky Department of Tourism, 

Kentucky Ag Development Council/ State Department of Ag., 

Kentucky Proud Promotional Grant 

University of Kentucky design class can aid in the development of 

marketing materials. 

 

Action 4.4:  Develop a Local Food Directory (Print and Web Formats). 

Why is this 

important? 

It is important to create a local food directory because it provides a 

connection between the farmers/vendors and their customers. Also, it helps 

identify where farmers are located in the region as well as what is being 

grown locally. The data and information used to develop this local food 

directory will come from the Community Food System Assessment research.  

Measures of 

Success 

 Print and web directories are developed 

 Print and web directories are used by community 

Timeframe for 

Completion 

Short-term – Initial Directories 

Ongoing – Updating directories as new information becomes available 

Taking the Lead Kathryn Engle, Hannah Bingham 

Supporting Cast 
Community Farm Alliance, Grow Appalachia, Cumberland Valley Area 

Development District, USDA-FSA 

Cost Estimate 

Dollars Time 

Printing/website costs for 

directory 

Volunteer hours to conduct the local 

food surveys/gathering information – 

possibly done through internships 

Possible Funding/ 

Sources 

Examples: Rooted in Appalachia http://rootedinappalachia.com/ , SW VA, 

NE TN Local Food Guide 

http://www.appfma.org/sites/default/files/2015foodguideFinalInColor.pdf  

http://rootedinappalachia.com/
http://www.appfma.org/sites/default/files/2015foodguideFinalInColor.pdf
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Action 4.5:  Expand the prepared food offerings at the Knox County Farmers’ Market. 

Why is this important? 

By expanding freshly-prepared local food offerings at the Knox County 

Farmers’ Market, customers will be able to access healthier “quick-

food” options instead of turning to conventional fast-food. 

Additionally, selling more prepared foods at the farmers market 

provides an incentive for customers to linger at the market at dinner 

time.  

Measures of Success 
 Number of new prepared food offerings 

 People consuming the prepared foods 

Timeframe for Completion Medium-term; Ongoing 

Taking the Lead KCFM Board/Volunteers 

Supporting Cast 
Extension Office/4H, Whitley County Farmers’ Market (Taste of the 

Market) 

Cost Estimate 

Dollars Time 

No direct costs to the 

Farmers Market 

Time costs for vendors to create 

prepared foods 

Possible Funding/ 

Sources 

Consult with other nearby farmers markets to see if any of their 

prepared food vendors would like to participate in the Knox County 

Farmers’ Market. 

 

Action 4.6:  Increase purchasing of local food by institutions such as schools, healthcare 

facilities, churches and local restaurants in Knox County and the surrounding area.  

Why is this important? 

Institutions like Union College, other schools, and healthcare facilities 

can provide a huge market for local food purchasing, providing an 

additional source of funding for farmers and providing healthy, local 

food to the consumers in those institutions.  

It was noted there could be a future parternship between local 

restaurants and the Farmers’ Market to store Farmers’ Market 

products in commercial fridge/freezers to assist in large quantity 

distribution to institutions.  

Measures of Success 

 Institutional buying program set up 

 Farm-to-School programs working with Barbourville City 

Schools and Knox County Schools 

 Local institutions purchase local products from the Knox 

County Farmers’ Market or directly from local farmers for use 

at their institutions 

Timeframe for Completion Long-term 

Taking the Lead Knox County Farmers’ Market Board, Union College 
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Action 4.6:  Increase purchasing of local food by institutions such as schools, healthcare 

facilities, churches and local restaurants in Knox County and the surrounding area.  

Supporting Cast 

Knox County Economic Opportunity Council, Barbourville City School, 

Knox County Schools, Knox County Chamber of Commerce, 

Healthcare Facilities, local churches  

Cost Estimate 

Dollars Time 

Money would be needed to 

purchase/rent a large fridge 

unit/holding space to store 

products being sold to 

institutions ($-$$)  

Volunteer time to outreach to 

institutions and establish 

relationships for Farmers’ Market 

and other local food sales 

Possible Funding/Sources 
USDA Rural Development, Appalachian Regional Commission, 

Community Farm Alliance 

 

GOAL 5: Leverage the local food network to support economic and community 

development through connections to youth, development of food-related 

businesses and promotion of tourism. 

Action 5.1:  Provide opportunities for business education related to local foods through Union 

College’s Entrepreneurship Program. 

Why is this important? 

An entrepreneurship program through Union College offers an 

opportunity for college students to establish a business and 

contribute to the local food economy while still in school. For example, 

students could create a local food-related business and participate in 

the Knox County Farmers’ Market. 

Measures of Success 
 Students and recent graduates of Union College have created 

businesses related to the local food economy 

Timeframe for Completion Medium- to Long-term  

Taking the Lead Union College 

Supporting Cast 
Mayor David Thompson, Knox County Economic Opportunity Council, 

Kentucky Highlands 

Cost Estimate 

Dollars Time 

Costs to Union College ($$); 

No direct costs to Farmers’ 

Market Board 

Union College staff time to establish 

program and work with the Farmers’ 

Market 

Possible Funding/Sources 
Power Initiative Grant (Appalachian Regional Commission, Economic 

Development Administration, ETA, Small Business Administration) 
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Action 5.2:  Identify value-added opportunities for farmers/vendors. 

Why is this important? 

Farmers/vendors and community members may want the ability to 

create value-added goods; however, they may not know of the 

regulations or facilities currently available to assist them.  

It was noted that there is a microprocessor in Corbin/Jackson County 

that charges approximately $35-40/hour to use; however, it is 

industrial sized so farmers/vendors need to know how to adjust their 

recipes for larger quanitities. 

Measures of Success 
 Increase in the number of value-added products at the 

farmers market 

Timeframe for Completion Medium-term; Ongoing 

Taking the Lead Knox County Farmers’ Market Board 

Supporting Cast 

Existing value-added farmers/vendors, local restaurants, existing 

Knox County Certified Kitchens (Extension Office, Scout Chapel, and 

First Baptist Church) 

Cost Estimate 

Dollars Time 

Money for certified 

kitchen/equipment if unable 

to use existing certified 

kitchens 

Time to educate people about the 

existing certified kitchens in the 

county where value-added goods can 

be processed 

Possible Funding/Sources No funding or sources have been identified at this time.   

 

Action 5.3:  Create a Young Persons Group to facilitate discussions of local food. 

Why is this important? 

Engaging youth in the discussion (and decisions made) around local 

food in Barbourville will help ensure that young people can identify 

the needs in the community, influence the direction of their 

community and ensure that they are aware of the economic 

opportunity that local food can provide. It was noted that one easy 

way to reach youth in the community is through social media. 

Measures of Success 

 Formation of a young persons groups 

 #/% of young people in the community who participate  

 Young people feeling like they have an outlet to voice their 

ideas and concerns related to local foods 

Timeframe for Completion Short-term (0-6 months) 

Taking the Lead 
Angel Hill (Grow Appalachia/Lend-A-Hand Center) with support of 

other young people 

Supporting Cast 
Local Schools (Middle to College), Future Farmers of America (FFA), 

4H 

Cost Estimate Dollars Time 
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Action 5.3:  Create a Young Persons Group to facilitate discussions of local food. 

No direct costs to Farmers’ 

Market 

Volunteer time to coordinate group 

and provide leadership development 

opportunities, need a meeting space 

Possible Funding/Sources N/A 

 

Action 5.4:  Provide farming/gardening education and mentoring opportunities. 

Why is this important? 

Sharing local food production techniques and opportunities will 

ensure that generations of farming knowledge gets passed on and 

can provide an opportunity for community members to become 

farmers/vendors at the Farmers’ Market.  

Measures of Success 

 Number of garden educators/mentors 

 Number of garden mentees 

 Gardening techniques documented so that they can be 

passed on to others 

Timeframe for Completion Short-term; Ongoing 

Taking the Lead 
Knox County Cooperative Extension, Master Gardener Program 

(University of Kentucky) 

Supporting Cast 
Existing farmers/producers, Grow Appalachia/Lend-A-Hand Center, 

FFA, Schools with greenhouses/high-tunnels 

Cost Estimate 

Dollars Time 

Money needed for 

educational workshop 

materials 

Volunteer time to create education 

programs/mentoring matches 

Possible Funding/ 

Sources 

Need donations for workshop materials (i.e. wood for raised beds, 

seeds, tools, etc.) – Local hardware/gardening stores; Natural 

Resources Conservation Service – high tunnel program 

(Environmental Quality Incentive Programs) 
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Vision and Values – Issues and Opportunities Exercise 

Participants were asked to write down their top three ideas for the following questions.  

1. What are the best opportunities for increasing the local food economy? 

2. What are the biggest challenges for increasing the local food economy? 

Opportunities for Increasing the Local Food Economy 

Institutional Selling 

• Institutional purchase of local foods – schools, hospitals, etc. 

• Farm to school sales 

• Sale to local schools, restaurants, and senior citizen centers 

• Get local food in restaurants, schools, grocery store 

• Farm to church sales 

• Bigger opportunities to collaborate with schools and local businesses 

Education/Marketing 

• Increased marketing of local foods/farmers market – branding/promotion 

• Education about the farming process and benefits of eating healthy 

• Educate the public about farmers market 

• Advertisement, including better advertisement to young people 

• Signage – spreading the word 

• Some sort of directory of farmers/gardeners 

• Food directory (in progress) 

• Outreach to inform people of local food opportunities, markets, etc. 

EBT/SNAP 

• Expanding the market – new customers, SNAP, EBT, etc. 

• Increasing EBT/SNAP 

• Work with SNAP/WIC and get people spending that on local foods 

Physical Location 

• Brick and mortar farmers market hub – centralized location 

• Location, location, location 

• More venues 

• More locations/ change of location 

• Permanent facility 

• Expanded locations, hours, offerings –  “growth” 

• Downtown presence (store)  with relationships to restaurants 

• Locate on campus (lots of space, student labor) 

• Making a local market “store” to sell products to community 

Community Supported Agriculture/Co-op Type Model 

• Site to store or site to consumer – direct delivery 

• Promoting co-op advantages 

• Offering a basketful – get variety 

• Cooperative group of people with common goals for success 

Programming/Social 

• Community gardens 
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• Provide entrepreneurship opportunities 

• More gardening workshops 

• Increased youth involvement 

• Cooking demonstrations on campus 

Market Organization 

• Provide financial sources for vendors 

• Mobile market 

• Relationships with college 

• Involvement of people 

• Mobility and day of week options 

Innovative Thinking 

• Using apps and social media to reach young consumers  

Economy/Jobs 

• Providing educational/jobs to work in community 

• Opportunity for job creation 

• Opportunity to help health of economy 

• Supporting other local businesses  even though they may doing similar practices 

• Creating jobs for our community 

Miscellaneous 

• Workable community that is willing to work 

• 5 county population of nearly 200,000  - working towards a common goal 

• Cooperation 

• Communications – farmers and consumers 

• Growth and communion with our community 

Issues in Increasing the Local Food Economy 

Funding 

• Funding opportunities – logistics 

• Money 

Physical Site 

• Location of farmers market 

• Finding a location that is both visible, accessible, and large enough 

• Farmers market accessibility 

• Facility to sell products 

• Only one location 

• Location 

• Finding a location for the market that is visible/accessible 

• Current location 

• Need permanent structure/location/contacts so people have ease of access 

Market Organization 

• Market availability 

• Volunteers 

• Making sure there are opportunities for people to become involved in the capacity they 

want 
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• Lack of centralized agency/organization to coordinate local foods initiatives 

• Lack of personnel to implement initiatives 

• Time and date of market 

• Convenience 

Education/Marketing 

• Marketing 

• Educating the public 

• Education 

• Breaking habits of going to the supermarket 

• Reaching the general public 

• Generation gap/knowledge loss of farming 

• Entrepreneurship/business/farm education 

• Getting the word out 

• Getting people involved 

• Convince people of the benefits of local foods compared to price 

• Advertising strategies 

• Educating the local students 

• Getting attendance at market 

• Getting the word out that market is for real 

Producers 

• Production (farmers) 

• Increase producer numbers 

• Increasing supply of locally grown products 

• Producing consistent supply of local food for purchases – 4 seasons 

Consumers 

• Increase customer base 

• Buy-in 

• Meeting needs of different generations (young v. old 

• Affordable Products 

• Tapping new customers to buy local 

• Making it convenient for retail  customers to buy local 

Miscellaneous  

• Working together 

• Making connections between local businesses and local foods 

• Scared to fail 

• Set in our ways 

• Isolated communities 

• Bike/ped path from campus 

• Parking in town 

• Working together 

• Getting past the negatives 
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Assets, Opportunities, and Needs Mapping  

The following map (Figure 1) of Barbourville that participants worked together to prepare during the 

workshop. Two groups of workshop participants identified various community assets, opportunities 

and needs. The following is the combination of the two groups’ maps. There are likely other assets 

not identified but, the purpose of this map is not to identify every single asset within the community 

but to identify those that are important to workshop participants and the local food economy. Table 

1 lists all of the assets, opportunities, and needs identified on the map. Several community features 

fell into the category of both an asset and an opportunity such as schools and recreational areas. 

Examples of community assets include restaurants, schools, recreational parks, and health facilities. 

Opportunities identified within the community include potential sites for a mobile market such as 

senior housing, multi-residential areas, and schools. Additionally, other potential locations for a 

permanent, weekly farmers market were identified. Needs identified by workshop participants were 

mostly related to multimodal transportation improvements for travel to the existing farmers market 

and a potential mobile market site.  

 

Figure 1 – Barbourville Assets, Opportunities, and Needs  
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Table 1 – Barbourville Assets, Opportunities, and Needs 

ID Name Type Other Comments 

1 

Knox County Economic Opportunity Council Asset Partnership that provides hope 

and change to individuals and 

families through social service 

programs and support 

2 
Jackson MSC Asset Commercial kitchen equipment 

wholesaler 

3 
Stivers Aquatic/Wellness Center Asset Aquatics, exercise equipment, 

etc.  

4 Barbourville Water Park Asset  

5 Barbourville Community Garden Asset  

6 Barbourville City School Asset  

7 Union College Asset  

8 Knox County Middle Asset  

9 Towne Square Asset  

10 Legion Field Asset  

11 Thompson Park/ RV Asset Has access to river 

12 River Asset  

13 City-Owned Field Asset  

14 Hospital Asset  

15 Health Department Asset  

16 Central Elementary Asset  

17 Knox County High School Asset  

18 
Current Farmers’ Market Site Asset Located at the County Extension 

Office 

19 Romeo's  Asset Restaurant 

20 The Ugly Mug Asset Restaurant 

21 Esparanso's Asset Restaurant 

22 Barbourville Grill Asset Restaurant 

23 Kentucky Biscuit Co. Asset Restaurant 

24 Mexican Restaurant Asset Restaurant 

25 Farms Asset  

26 Senior Population Opportunity  

27 Mobile Market Location Opportunity  

28 Mobile Market Location Opportunity  

29 
Mitchell's Parking Lot Opportunity Good location for a downtown 

farmers market 
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ID Name Type Other Comments 

30 Mobile Market Location Opportunity  

31 Senior Population Opportunity  

32 Senior Population Opportunity  

33 Extension Office Field Opportunity  

34 Mobile Market Location Opportunity  

35 First Baptist Church Opportunity  

36 
Commercial Bank Opportunity Could be repurposed into a 

community center/farm store 

37 
Old Jail Opportunity Jail will likely be relocating in the 

near future leaving a good space 

just off of the Towne Square 

38 Knox County High School Opportunity FFA, Greenhouse 

39 Oil Place Opportunity  

40 GR Hampton Elementary Opportunity  

41 Pawn Shop Opportunity Vacant building 

42 Elementary School Opportunity  

43 Barbourville Community Garden Opportunity  

44 
Barbourville City School Opportunity Potential institutional buyer of 

local foods 

45 
Middle School Football Field Opportunity Potential site for farmers 

market/mobile market 

46 Barner Lane - Multimodal Improvements Need  

47 
Sidewalks/Bike Lanes (Downtown to 

Farmers’ Market) 

Need Great way to connect residents in 

downtown to the current farmers 

market 

48 
Hospital  Need Need to establish relationship 

with hospital for institutional 

buying of local foods 

49 

Transportation connections in waterpark 

area 

Need If waterpark area were used as a 

mobile market stop, there would 

need to be additional 

transportation connections to 

downtown.  
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Name Title Affiliation/Org. Telephone E-Mail 

Alan Steinbeck Project Manager 
Renaissance 

Planning  
919-636-5032 asteinbeck@citiesthatwork.com  

Amanda Douglas Planner 
Renaissance 

Planning 
813-254-7741 adouglas@citiesthatwork.com 

Angel Hill Intern Grow Appalachia 606-261-4955 Angel-hill51@mymail.eku.edu 

Barry Turner Area Director USDA  606-864-2149  Barry.turner@ky.usda.gov  

Bernadette Dupont 
Transportation 

Specialist 
FHWA - KY 502-223-6129 Bernadette.dupont@dot.gov  

Bree Oxendine PVA Knox County 606-546-4113 Williams.oxendine@ky.gov 

Carlos Cameron Representative 
Congressman Hal 

Rogers 
606-679-8346 carlos.cameron@mail.house.gov 

David Thompson Mayor City of Barbourville 606-546-6197 mayor@barbourville.com 

Dustin Blakely 
Vendor (Vine 

Works) 

Knox County 

Farmers’ Market 
606-627-1375  

Emily Baker 
Advocate 

Reporter 
Mountain Advocate 606-813-3838 News@mountainadvocate.com 

Ervin Johnson 
Confidential 

Policy Advisor 

Appalachian Regional 

Commission 
 202-884-7713 ejohnson@arc.gov   

Grant Baker President 
Knox County 

Farmers’ Market 
606-682-1934 gnmbaker@gmail.com 

Hannah Bingham Intern  
Grow Appalachia/ 

Lend-A-Hand Center 
606-627-5403 Hlbi222@uky.edu  

James Jones   Union College 606-627-9197 James.a.jones@unionky.edu  

Jason Issac District Director USDA - FSA 859-948-5672 Jason.issac@ky.usda.gov 

John Medlock Intern Grow Appalachia 606-280-6197   

Kathyrn Engle Coordinator 
Grow Appalachia – 

Lend-A-Hand Center 
859-893-0947 kathryn.engle@uky.edu 

Larry Mills CED USDA - FSA 606-546-3373 Larry.mills@ky.usda.gov 

Luke Ramsay 
Assistant 

Director 

Kentucky Innovation 

Network 
606-729-0225 lramsay@khic.org 

Mary Beth Jewell 
Farmer/VP and 

Secretary 
Hell Cat Farm/ Knox 

County Farmers’ Market 
606-627-1810 jewellmarybeth@yahoo.com 

mailto:asteinbeck@citiesthatwork.com
mailto:adouglas@citiesthatwork.com
mailto:Angel-hill51@mymail.eku.edu
mailto:Barry.turner@ky.usda.gov
mailto:Bernadette.dupont@dot.gov
mailto:Williams.oxendine@ky.gov
mailto:mayor@barbourville.com
mailto:News@mountainadvocate.com
mailto:ejohnson@arc.gov
mailto:Hlbi222@uky.edu
mailto:James.a.jones@unionky.edu
mailto:Jason.issac@ky.usda.gov
mailto:kathryn.engle@uky.edu
mailto:Larry.mills@ky.usda.gov
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Name Title Affiliation/Org. Telephone E-Mail 

Matt Dalbey Director 
EPA - Sustainable 

Communities 
 202-566-2860 Dalbey.Matthew@epa.gov  

Melissa Baker 
Food Service 

Director 

Barbourville 

Independent School 
606-546-3144 

Melissa.soper@bville.kyschools.

us 

Mike Corey Clerk Knox County 606-546-3568 Mike.corey@ky.gov  

Monica Clouse 

Director of 

Community 

Relations/ 

Treasurer 

Union College/ Knox 

County Farmers’ 

Market 

606-546-1215 mclouse@unionky.edu 

Nana Hayes Owner 
Singing Gills Goat 

Farm 
606-515-0011 contact@singinghillsgoats.com 

Pat Hacker Farmer Hacker Farm 606-545-0679 Pathacker52@windstream.net 

Samantha Kirk 
Food and 

Nutrition Services 
USDA 404-562-1813 

Samantha.Benjamin-

Kirk@fns.usda.gov 

Sandi Curd 
Promise Zone 

Coordinator 
Promise Zone 606-524-7785 s.curd@khic.org  

Scot Clouse 
Events/ Market 

Manager 

Barbourville Tourism/ 

Knox County Farmers’ 

Market 

606-627-4388 sclouse418@yahoo.com 

Stefanie Edgell Student Union College 615-281-0633 Stefanie.edgell@unionky.edu 

Stephanie Bertaina 
Senior Policy 

Analyst 
U.S. EPA 202-566-0757 Bertaina.stephanie@epa.gov 

Tabatha Hoffman 
Committee 

Member 

Knox County 

Farmers’ Market 
606-546-3799 1savannah2@windstream.net 

Wayne Kirby Extension Agent 
Knox County 

Extension Office 
606-546-0994 wkirby@uky.edu  

 

mailto:Dalbey.Matthew@epa.gov
mailto:Melissa.soper@bville.kyschools.us
mailto:Melissa.soper@bville.kyschools.us
mailto:Mike.corey@ky.gov
mailto:mclouse@unionky.edu
mailto:s.curd@khic.org
mailto:Stefanie.edgell@unionky.edu
mailto:Bertaina.stephanie@epa.gov
mailto:1savannah2@windstream.net
mailto:wkirby@uky.edu
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Local Foods, Local Places
Barbourville, Kentucky

June 16, 2015

Day 1

A Program of the U.S. Environmental Protection Agency, U.S. Department of Agriculture, U.S. Department of Transportation,
Appalachian Regional Commission, Delta Regional Authority, and Centers for Disease Control and Prevention



Workshop Agenda

•Day 1
• Community Tour
• Work Session 1 (Visioning and Values                          

Where do we want to go?)

•Day 2
• Work Session 2 (What needs to happen?)
• Work Session 3 (How are we going to make it happen?)



Program Background
• A joint project of:

• U.S. Environmental Protection Agency (EPA)
• U.S. Department of Agriculture (USDA)
• Appalachian Regional Commission (ARC)
• Delta Regional Authority (DRA)
• U.S. Department of Transportation (DOT)
• Centers for Disease Control and Prevention (CDC)

• With participation from:
• U.S. Department of Housing and Urban Development
• State, regional and local agencies and organizations
• Educational institutions



LFLP Program Purpose

• Desired outcomes 

• More economic opportunities for local farmers and businesses.

• Better access to healthy local food, especially among disadvantaged 
groups.

• Revitalized downtowns, Main Streets, and existing neighborhoods. 

• End product

• New connections among people to build capacity for success.

• An action plan with goals and strategies for achieving these outcomes.



Planning technical assistance in 26 communities across the United States

Assist in their efforts to promote local foods and 
invest in existing places.



Workshop Goals

• Evaluate options for location for seasonal and mobile farmers 
market

• Identify sustainable model for farmers market organization, finance 
and governance

• Seek opportunities to expand use of local foods in local businesses 
and institutions and sale of local foods to local customers

• Expand access to local foods by making it affordable and available 
at local markets through programs such as SNAP, WIC, and EBT

• Leverage local food network to support economic and community 
development through connections to youth, development of food-
related businesses and promotion of tourism



More economic 
opportunities for local 
farmers and businesses.

• Local Production

Sweetwater Organic Community Farm, Tampa. Credit: Alan Steinbeck



More economic 
opportunities for local 
farmers and businesses.

• Local Production

• Local Farmers 
Markets

Carrots at New York Market. Credit: Jason Espie



More economic 
opportunities for local 
farmers and businesses.

• Local Production

• Local Farmers 
Markets

• Food Entrepreneurs

• Other Local Business 
Growth

Pickle Man. Credit: Jason Espie



Better access to healthy 
local food, especially 
among disadvantaged 
groups.
• Innovative Markets

Mobile Fresh Market. Credit: Alan Steinbeck



Better access to healthy 
local food, especially 
among disadvantaged 
groups.
• Innovative Markets

• Healthy Foods 
Education

• Production

• Preparation

• Consumption
School Children in the Garden. Credit: National Gardening Association



Better access to healthy 
local food, especially 
among disadvantaged 
groups.
• Innovative Markets

• Healthy Foods 
Education

• Production

• Preparation

• Consumption

• Healthy Neighborhood 
Initiatives

Walkable Neighborhood Syracuse, NY Credit: Alan Steinbeck



Revitalized downtowns, 
Main Streets, and 
existing neighborhoods. 

• Bring People 
Downtown

Sarasota Saturday Market. Credit: Renaissance Planning Group



Revitalized downtowns, 
Main Streets, and 
existing neighborhoods. 

• Bring People 
Downtown

• Local Foods in Local 
Restaurants

In Town Restaurant Serving Locally Sourced Food and Drink, Durham. Credit: Alan Steinbeck



Revitalized downtowns, 
Main Streets, and 
existing neighborhoods. 

• Bring People 
Downtown

• Local Foods in Local 
Restaurants

• Neighborhood Action

U.S. EPA Building Blocks Program in Salina, KS. Credit: Renaissance Planning Group



Revitalized downtowns, 
Main Streets, and 
existing neighborhoods. 

• Bring People 
Downtown

• Local Foods in Local 
Restaurants

• Neighborhood Action

• Invest in Existing 
Communities Episcopal Chapel Center Community Garden  @ USF. Credit: Alisa Carmichael



Stories from the Road



Access to healthy, local food 

Williamson, West Virginia Community Garden 
Image Credit: Renaissance Planning Group



Access to healthy, local food 

Williamson, West Virginia Community Garden - Today 
Image Credit: Renaissance Planning Group



Access to healthy, local food 

Huntington, West Virginia. Wild Ramp Market 
Image Credit: Renaissance Planning Group



Economic Opportunities – Proven profitability

Brian Gotreaux of Gotreaux Farms, Scott, LA 
Seven years and highly productive.  Starting  and on-farm food hub in 2015

Image Credit: Renaissance Planning



Economic Opportunities

Kentucky Farmer in High Tunnel
Image Credit: Renaissance Planning Group



Revitalize Downtown, Main Street, Neighborhoods

Pikeville, Tennessee. Streetscape Overhaul and Downtown Farmers Market
Image Credit: Renaissance Planning Group



Local Food System
What is it and why should we care? 



Global Food System

Refrigerated Truck. Credit: TruckPR, Flickr

Cargo plane. Credit: Helmuts Guigo, FlickrContainer train. Credit: Jaxport, Flickr

Berry Farm. Credit: Glenn Nelson, Flickr Distribution. Credit: Stu Mayhew, Flickr



One Definition of Local Foods

• Food produced, processed, and distributed within a 
particular geographic boundary that consumers 
associate with their own community.

Source: USDA ERS. Local Food Systems: Concepts, Impacts, and Issues. May 2010.



Vendors. Credit: Whitley Co Farmers Market

Local Processors. Credit: Town of Burgaw, NC

Local Farmers. Credit: Eric Mathis, City of Williamson, WV

Eaters. Credit: Michel Bish, Flickr

Local Food System

Credit: USDA



Benefits



Advancing Local Foods



Federal Funding for Local Foods is Up

•Beginning Farmer and Rancher Development Program

•Specialty Crop Block Grant Program
Producers

•Community Food Projects Grant Program

•Rural Business Enterprise Grants 

•Value Added Producer Grants
Process/Aggregate/Distribute

•Farmers Markets and Local Food Promotion Program

•Community Facilities Grants
Venues

•Food Insecurity Nutrition Incentive Program

•Senior Farmers Market Nutrition Program

•Farm to School Grants
Eaters



Local Food Systems are Growing Rapidly 
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Diners Want Local Options
Top Restaurant Trends for 2015

• Locally sourced meats and seafood#1

• Locally grown produce#2

• Environmental sustainability#3

• Healthful kids’ meals#4

• Natural ingredients/minimally processed food#5

Source: National Restaurant Association. “2015 Culinary Forecast.” 2014



Grocery Shoppers Want Local Options

• Believe local foods help local 
economies 66%

• Believe local foods deliver a better 
and broader assortment of products 60%

• Believe local foods provide healthier 
alternatives45%

Source: AT Kearney. “Buying into the Local Food Movement.” 2013



Room to Grow
U.S. Agricultural Sales 2007 

(Edible Products Only)

All Other Sales Direct to Consumer Sales

Direct to consumer sales 
are growing faster than 
all agricultural sales

• $551 million in 1997

• $1.2 billion in 2007

• $1.3 billion in 2012

• But account for only 
0.8% of U.S. agricultural 
sales in 2007 (edible 
products)



Why the Growing Interest in 
Local Foods and Local Places? 



Health Concerns

• Adolescent Obesity 
Quadrupled from 1980 
to 2012 (5% to 21%)

• 35% of US Adult Obese

• Medical cost of obesity 
= $147 Billion in 2008

• Nutrition is a key factor

• Physical activity a factor

• Need for safe places 
to walk, bike, recreate Image Credit: Time Magazine. 



Environmental Concerns

• Greenhouse gas 
emissions

• U.S. food system 
accounts for 16% of 
energy use

• Use of chemicals, 
pesticides, and energy-
based fertilizers in 
farming

• Loss of farmland to 
development

Applying Pesticides to Corn. Image Credit: Wisconsin Department of Natural Resources. 



Economic Concerns

• Decline of traditional 
downtowns and Main 
Street districts

• Loss of local businesses 
that make local places 
unique

• Leakage of local dollars 
to national retailers

• Slow job growth and 
stagnant wages Downtown Forest City, NC. Image Credit: Renaissance Planning Group. 



Benefits

• Better access to 

supermarkets 

corresponds to healthier 

eating:

• For every additional 

supermarket in a 

census tract, produce 

consumption increases 

32 percent for African 

Americans and 11 

percent for whites Image Credit: www.drjudynd.com

Source: PolicyLink and the Food Trust, “The Grocery Gap”



Benefits

• Placing local food venues 
downtown and in existing 
neighborhoods helps businesses  

• New Albany, Mississippi’s 
downtown merchants reported a 
25% increase in sales during the 
2nd Saturday of each month (when 
the farmers market expands to 
include music & art)

Downtown New Albany, MS. Image Credit: Renaissance Planning Group. 



Benefits

• Investing in places like existing 
main streets, neighborhoods and 
downtowns can support 
environmental, economic and 
public health goals
• Creating vibrant walkable centers

• Encouraging mixtures of uses, 
transportation and housing choices

• Revitalizing existing centers and 
reducing pressure to develop in 
greenfield locations Downtown Asheboro, NC Image Credit: Alan Steinbeck



Your Community



Local Demand: What Do We Spend on Food? 

Category Annual Expenditures

All Food $5 million

Meats, Poultry, Fish, and Eggs $722,323

Fruits and Vegetables $582,295

Source: ESRI Business Analyst

• For Barbourville residents, 17% of spending on household 
and personal goods is for food and beverage



Economic Concerns in Barbourville

•43.4% of families with children under 18 live below 
the poverty level

•30.6% of Barbourville residents received food 
stamps/SNAP benefits in the past 12 months

Economic Measures Barbourville Knox County

Median Household Income $20,139 $32,482

Per Capita Income $13,769 $17,826

Persons Below Poverty Level 28.6% 19.7%



Health Concerns in Barbourville

Health Indicator Knox County United States

Adults with Diabetes 11.4% 8.1%

Adult Obesity 29.7% 30.4%

Limited Access to Healthy Food 3.4% 6.2%

Source: CDC  Community Health Status Indicators (2015)



What We’ve Seen in Barbourville



What We’ve Seen – Barbourville



What We’ve Seen – Barbourville



What We’ve Seen – Barbourville



Workshop Goal Areas for Action Planning 
DRAFT CONCEPTS

1. Evaluate options for location for seasonal and 
mobile farmers market

2. Identify sustainable model for farmers market 
organization, finance and governance

3. Seek opportunities to expand use of local 
foods in local businesses and institutions and 
sale of local foods to local customers

4. Expand access to local foods by making it 
affordable and available at local markets 
through programs such as SNAP, WIC, and EBT

5. Leverage local food network to support 
economic and community development 
through connections to youth, development of 
food-related businesses and promotion of 
tourism



Discussion Questions

1. What are the best opportunities for increasing the 
local food economy?

2. What are the biggest challenges for increasing the 
local food economy?

•Write your top 3 ideas to each question on an index 
card 
• Pink for opportunities
• Yellow for challenges



Barbourville, Kentucky

June 17, 2015

Day 2

Local Foods, Local Places

A Program of the U.S. Environmental Protection Agency, U.S. Department of Agriculture, U.S. Department of Transportation,
Appalachian Regional Commission, Delta Regional Authority, and Centers for Disease Control and Prevention



Workshop Agenda

•Day 1 
• Community Tour
• Work Session 1 (Visioning and Values 

Where are we now? Where do we want to be?

•Day 2 
• Work Session 2 (What needs to happen?)
• Work Session 3 (How are we going to make it happen?)



Program Background
• A joint project of:

• U.S. Environmental Protection Agency (EPA)
• U.S. Department of Agriculture (USDA)
• Appalachian Regional Commission (ARC)
• Delta Regional Authority (DRA)
• U.S. Department of Transportation (DOT)
• Centers for Disease Control and Prevention (CDC)

• With participation from:
• U.S. Department of Housing and Urban Development
• State, regional and local agencies and organizations
• Educational institutions



LFLP Program Purpose

• Desired outcomes 

• More economic opportunities for local farmers and businesses.

• Better access to healthy local food, especially among disadvantaged 
groups.

• Revitalized downtowns, Main Streets, and existing neighborhoods. 

• End product

• New connections among people to build capacity for success.

• An action plan with goals and strategies for achieving these outcomes.



Workshop Purpose: Create an Action Plan for Barbourville

1. Evaluate options for a location for seasonal and mobile farmers 
market.  

2. Identify sustainable model for farmers market organization, finance 
and governance

3. Seek opportunities to expand use of local foods in local businesses 
and institutions and sale of local foods to local customers

4. Expand access to local foods by making it affordable and available at 
local markets through programs such as SNAP, WIC, and EBT.

5. Leverage local food network to support economic and community 
development through connections to youth, development of food-
related businesses and promotion of tourism.

Photo Credit: Katrina Zavalney



Issues & Opportunities in Barbourville



Case Studies
Civic Agriculture, Local Food Market, Mobile Market, Organizations/Collaborations



Civic Agriculture



Civic Agriculture

• Civic agriculture describes a local food system 
that incorporates civic participation and 
community social and economic development 
alongside the production and distribution of 
food.

• Civic participation includes involvement in 
decision-making and taking personal ownership 
of the issues and challenges present in the 
community. 

• Working towards greater social and economic 
equity is a key part of civic agriculture.Civic Agriculture, by Thomas Lyson. 

http://www.amazon.com/Civic-Agriculture-
Reconnecting-Contemporary-
Perspectives/dp/1584654147



Civic Agriculture

Addressing social and economic equity in the food system 
can include:

• Ensuring access to healthy food throughout the 
community,

• Protecting the economic viability of farmers and 
agricultural workers,

• Enhancing environmental quality—both rural and urban,

• Creating jobs at all skill and education levels that build 
household and community wealth,

• Addressing underlying issues of race inequity, residency 
status discrimination, and other factors that are 
detrimental to building a healthy and inclusive civic life. Young farmers in Chicago. Image Source: 

http://www.chicagoreader.com/chicago/chicago-food-deserts-
hopkins-park-black-farmers/Content?oid=2272825



Civic Agriculture

What does Civic Agriculture look like?

• New Roots’ Fresh Stop project,

• Community garden projects that are 
embedded within affinity groups,

• Growing Power, Inc.— a non-profit that 
provides training and community & 
small business development to help 
community members grow, process, 
market, and distribute food sustainably.Will Allen, Founder of Growing Power, Inc. Image Source: 

http://www.fritzhaeg.com/wikidiary/2010/03/03/on-march-3rd-2010-will-allen-of-
growing-power/2010-03-03/



The Wild Ramp – Local Food Market
Huntington, WV



Background

•Per capita income 
(2013): $21,312

•Response to 
Huntington being 
labeled “America’s 
Fattest City” 
• Community desire for a 

healthy food market The Wild Ramp Storefront. Credit: Wild Ramp Facebook Page 



Timeline

• January 2012 – Idea for 
The Wild Ramp began.

• Interim period –
Fundraising, finding 
volunteers, and setting 
up shop

• July 2012 – Officially 
opened store Opening Day at the Wild Ramp. Credit: Wild Ramp Kickstarter



Organization

• Non-profit

• Three paid staff members (managers) but otherwise, 
staffed completely by volunteers
• 60 monthly regular volunteers plus pool of more than 200 

intermittent volunteers (online volunteer sign-ups)
• Volunteer Board composed of 14 local citizens

• Series of producer application and responsibility guidelines
• Farmers and artisans set their own prices (receive 90% and 

85% of selling price, respectively)



Funding

• Initial funding came from investors/donors and lifetime 
membership fees (Kickstarter campaign)

• Store plans to seek grant funding for future improvements 

• Producer Fees
• Yearly Member Fee $50
• Monthly Space Fee $15
• Farmers/artisans paid monthly

• Store Sales
• Receive 10% of all food sales and 15% of all artisan sales



Accomplishments

•2,500 sq ft store selling over 100 products offered 
from over 159 local producers and artisans
• 75% of producers within 50 miles of store

•Annual gross sales July 2012-Oct. 2014 - $603,942.95

•Offers cooking classes as well as crafting classes and 
producer demonstrations

•Average number of volunteer hours per month – 500



Lessons Learned

•Critical pieces to success:
• Volunteers
• Market Managers
• Supplier cooperation
• Variation of products (especially for winter months)
• Producer/Artisan Applications and Guidelines



Mobile Markets



What are mobile markets?

• Typically renovated trucks, buses, or trailers that carry 
fresh, healthy food into communities. 

•May visit a community several times a week or only a 
few times per month.

•May be run by volunteers or part-time paid 
employees associated with an organization



What can they look like?



Funding Mobile Markets

• ChangeLab Solutions offers a webinar about finding 
healthy food funding
• http://changelabsolutions.org/publications/healthier-food-

sale
• Kickstarter Campaigns 
• Blue Cross Blue Shield Grants 

• Example: Baton Rouge, LA – Challenge Grant
• Partnerships 

• Example: Lima, Ohio - United Way/YMCA/Apollo Career 
Center

http://changelabsolutions.org/publications/healthier-food-sale


Key Considerations for Mobile Markets

• Build Awareness – Mobile markets are relatively new, and many residents are not 
aware they exist. Advertise times and locations, and make schedules as fixed as 
possible. 

• Be Thoughtful with Time –Consider increasing the number of visits, particularly on the 
weekends, and do some research to find out the best times for customers to stop by 
during the week.

• Consider Customer Finances – The end of the month is usually when money starts to 
dwindle. It’s useful to offer the most deals, like sales and coupons, during this time 
frame. Accepting public benefits like SNAP and WIC is also a significant benefit.

• Include Staples – Provide staples that are always in demand. 

• Build Trust –Consider hiring people from the neighborhood to staff the buses or work 
as interns.

• Take the Opportunity to Educate – Trucks can be used to hold cooking demonstrations 
and distribute healthy recipes or leaflets that explain the nutritional content of 
available produce. 



Tuskegee, Alabama













Youngstown, Ohio





























Williamson, West Virginia
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Figure 1 – Downtown Barbourville 

 
Figure 2 – Romeo’s, a restaurant that recently opened in 

Downtown 

 
Figure 3 – Barbourville Pocket Park (Source: U.S. EPA) 

 
Figure 4 – Barbourville Community Gardens 

 
Figure 5 – Former Knox County Farmers’ Market Site 

 
Figure 6 – Existing Knox County Farmers’ Market Site 
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Figure 7 – Day One Workshop Participants 

 
Figure 8 – Assets, Opportunities, and Needs Exercise 

 
Figure 9 – Participants discussing community features 

 
Figure 10 – Example  assets, opportunities, and needs map 

 
Figure 11 – Group discussing the Farmers’ Market goals  

Figure 12 –Participants filling in an Action Plan table 
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Local Food Systems Funding Programs – Federal/State 

Cities and towns can strengthen their local food systems through a variety of federal projects and 

programs. The USDA and other federal agencies are committed to supporting local food systems – 

whether it’s by working with producers, engaging with communities, financing local processing and 

distribution, or helping retailers develop local food connections. Below is a list of just some of the 

resources available. This information and more can be found on the USDA’s Know Your Farmer, Know 

Your Food initiative website at www.usda.gov/knowyourfarmer.  

 

USDA Agricultural Marketing Service 

Farmers’ Market and Local Food Promotion Program  

This new program makes $30 million available annually to farmers markets, other direct producer-

to-consumer venues, and other businesses in the local food supply chain.  Funding is evenly split 

between two components:  Farmers Market Promotion Program (FMPP) for direct consumer-to-

producer marketing opportunities, and Local Food Promotion Program (LFPP) for local and regional 

food business enterprises.  Both FMPP and LFPP have a maximum grant of $100,000, and the LFPP 

applicants must have 25% matching funds or in-kind donations.  By supporting development and 

marketing activities for farmers markets, food hubs, roadside stands, agri-tourism activities and other 

producer to consumer markets, the program can help small and mid-sized farmers access markets. 

For more information, visit http://www.ams.usda.gov/AMSv1.0/FMPP (FMPP) or 

http://www.ams.usda.gov/AMSv1.0/LFPP (LFPP).  

 

Specialty Crop Block Grant Program 

The purpose of USDA’s Specialty Crop Block Grant Program (SCBGP) is to enhance the 

competitiveness of specialty crops, including locally grown crops. These investments strengthen rural 

American communities by supporting local and regional markets and improving access to fresh, high 

quality fruits and vegetables for millions of Americans.  These grants also help growers make food 

safety enhancements, solve research needs, and make better informed decisions to increase 

profitability and sustainability.  Organizations or individuals interested in the SCBGP should contact 

their state departments of agriculture – which administer the grant program – for more information. 

The 2014 Farm Bill significantly increased funding for the program.  More information is available 

here: 

http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&rightNav1=

SpecialtyCropBlockGrant0Program&topNav=&leftNav=CommodityAreas&page=SCBGP&resultType.  

 

Organic Cost Share Programs 

The 2014 Farm Bill also gave USDA new tools and resources to support the growing $35 billion 

organic industry by more than doubling previous support through the organic cost-share programs, 

making certification more accessible than ever for even the smallest certified producers and 

handlers.  Organic producers and handlers can now apply directly through their State contacts to get 

reimbursed for up to 75 percent of the costs of organic certification, up to an annual maximum of 

$750 per certificate.  More information is available at 

http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateQ&leftNav=Na

http://www.ams.usda.gov/AMSv1.0/FMPP
http://www.ams.usda.gov/AMSv1.0/LFPP
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&rightNav1=SpecialtyCropBlockGrant0Program&topNav=&leftNav=CommodityAreas&page=SCBGP&resultType
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&rightNav1=SpecialtyCropBlockGrant0Program&topNav=&leftNav=CommodityAreas&page=SCBGP&resultType
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateQ&leftNav=NationalOrganicProgram&page=NOPCostSharing&description=Organic%20Cost%20Share%20Program&acct=nopgeninfo
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tionalOrganicProgram&page=NOPCostSharing&description=Organic%20Cost%20Share%20Progra

m&acct=nopgeninfo.  

 

Federal State Marketing Improvement Program (FSMIP)   

This grant program provides matching funds to state departments of agriculture, state agricultural 

experiment stations, and other appropriate state agencies to assist in exploring new market 

opportunities for U.S. food and agricultural products, and to encourage research and innovation 

aimed at improving the efficiency and performance of the marketing system.  FSMIP is designed to 

support research projects that improve the marketing, transportation, and distribution of U.S. 

agricultural products. FSMIP is a collaborative effort between Federal and State governments – 

matching funds go toward projects that bring new opportunities to farmers and ranchers. More 

information is available at www.ams.usda.gov/fsmip.  

 

USDA Rural Development 

Business and Industry Guarantee Loan Program 

The purpose of USDA’s Business and Industry (B&I) Guaranteed Loan Program is to improve, develop, 

or finance business, industry, and employment and improve the economic and environmental climate 

in rural communities.  Through this program, USDA provides guarantees on loans made by private 

lenders to help new and existing businesses gain access to affordable capital by lowering the lender’s 

risk and allowing for more favorable interest rates and terms. A recent change to the program allows 

projects that are physically located in urban areas if the project benefits underserved communities.  

The Business and Industry Loan Guarantee program is available on a rolling basis throughout the 

year. More information is available here: (http://www.rurdev.usda.gov/rbs/busp/b&i_gar.htm).  

 

Value-Added Producer Grants (VAPG) 

The primary objective of USDA’s Value-Added Producer Grant Program (VAPG) is to help agricultural 

producers enter into value-added activities related to the processing and/or marketing of bio-based 

value-added products. VAPG grants are available to producers or producer groups in urban and rural 

areas. Eligible projects include business plans to market value-added products, evaluating the 

feasibility of new marketing opportunities, expanding capacity for locally and regionally-grown 

products, or expanding processing capacity. More information is available here: 

http://www.rurdev.usda.gov/BCP_VAPG.html.  

 

Community Facility Grants 

USDA’s Community Facility grant program provides infrastructure support in rural communities under 

20,000 people. Grants and loans have been used for commercial kitchens, farmers markets, food 

banks, cold storage facilities, food hubs and other local food infrastructure. Grants are available to 

public entities such as municipalities, counties, and special-purpose districts, as well as non-profits 

and tribal governments. Grant funds can be used to construct, enlarge, or improve community 

facilities and can include the purchase of equipment required for a facility's operation. More 

information is available here: http://www.rurdev.usda.gov/HCF_CF.html 

 

  

http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateQ&leftNav=NationalOrganicProgram&page=NOPCostSharing&description=Organic%20Cost%20Share%20Program&acct=nopgeninfo
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateQ&leftNav=NationalOrganicProgram&page=NOPCostSharing&description=Organic%20Cost%20Share%20Program&acct=nopgeninfo
http://www.ams.usda.gov/fsmip
http://www.rurdev.usda.gov/rbs/busp/b&i_gar.htm
http://www.rurdev.usda.gov/BCP_VAPG.html
http://www.rurdev.usda.gov/HCF_CF.html
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Rural Business Development Grants 

This new USDA-RD program essentially combines the former Rural Business Enterprise Grant 

program (RBEG) and the Rural Business Opportunity Grant program (RBOG). The competitive grant 

program supports targeted technical assistance, training and other activities leading to the 

development or expansion of small and emerging private businesses in rural areas. Programmatic 

activities are separated into enterprise or opportunity type grant activities. Towns, cities, state 

agencies, and non-profit organizations are among the eligible applicants.  

 

Enterprise type grant funds must be used on projects to benefit small and emerging  businesses in 

rural areas as specified in the grant application. Uses may include: 

 Training and technical assistance, such as project planning, business counseling/training, 

market research, feasibility studies, professional/technical reports, or product/service 

improvements. 

 Acquisition or development of land, easements, or rights of way; construction, conversion, 

renovation, of buildings, plants, machinery, equipment, access streets and roads, parking 

areas, utilities. 

 Pollution control and abatement. 

 Capitalization of revolving loan funds including funds that will make loans for start-ups and 

working capital. 

 Distance adult learning for job training and advancement. 

 Rural transportation improvement. 

 Community economic development. 

 Technology-based economic development. 

 Feasibility studies and business plans. 

 Leadership and entrepreneur training. 

 Rural business incubators. 

 Long-term business strategic planning. 

 

Opportunity type grant funding must be used for projects in rural areas and they can be used for: 

 Community economic development. 

 Technology-based economic development. 

 Feasibility studies and business plans. 

 Leadership and entrepreneur training. 

 Rural business incubators. 

 Long-term business strategic planning. 

 

For more information, visit: http://www.rd.usda.gov/programs-services/rural-business-development-

grants.  

 

USDA Natural Resource Conservation Service 

Environmental Quality Incentives Program (EQIP) 

EQIP provides cost-share and technical assistance to farmers and ranchers in planning and 

implementing conservation practices that improve the natural resources (e.g. soil, water, wildlife) on 

http://www.rd.usda.gov/programs-services/rural-business-development-grants
http://www.rd.usda.gov/programs-services/rural-business-development-grants
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their agricultural land and forestland. A practice supported through EQIP is the installation of 

seasonal high tunnels (also known as hoop houses), which are unheated greenhouses that can 

extend a producer's growing season while conserving resources. In addition, EQIP can help producers 

transition to organic production or help those growers already certified maintain their certification. 

More information is available here: 

http://www.nrcs.usda.gov/wps/portal/nrcs/main/national/programs/financial/eqip/ 

 

USDA National Institute of Food and Agriculture 

Community Food Projects 

Community Food Projects are designed to increase food security in communities by bringing the 

whole food system together to assess strengths, establish linkages, and create systems that improve 

the self-reliance of community members over their food needs. Grants are intended to help eligible 

private nonprofit entities in need of a one-time infusion of federal assistance to establish and carryout 

multipurpose community food projects. More information is available here: 

http://www.nifa.usda.gov/funding/cfp/cfp_synopsis.html.  

 

Food Insecurity Nutrition Incentive (FINI) Grant Program 

The 2014 Farm Bill created this program, which supports projects to increase the purchase of fruits 

and vegetables among people participating in the Supplemental Nutrition Assistance Program. 

Applicants may propose small pilot projects (up to $100,000 for 1 year), multi-year community-based 

projects (up to $500,000 for up to 4 years), or larger-scale multi-year projects (more than $500,000 

for up to 4 years). USDA is looking to fund innovative projects that will test community based 

strategies for how to increase the purchase of fruits and vegetables by SNAP participants through 

incentives at the point of purchase. USDA will give priority to projects underserved communities and 

to projects that provide locally- or regionally-produced fruits and vegetables. Applications are due 

December 15, 2014. More information is available here: 

http://www.nifa.usda.gov/newsroom/news/2014news/09291_FINI.html.  

 

Beginning Farmers and Ranchers Development Program 

This program provides grants to organizations that train, educate, and provide outreach and technical 

assistance to new and beginning farmers on production, marketing, business management, legal 

strategies and other topics critical to running a successful operation. The Agriculture Act of 2014 

provided an additional $20 million per year for 2014 through 2018. The reasons for the renewed 

interest in beginning farmer and rancher programs are: the rising average age of U.S. farmers, the 

8% projected decrease in the number of farmers and ranchers between 2008 and 2018, and the 

growing recognition that new programs are needed to address the needs of the next generation of 

beginning farmers and ranchers. More information is available here: 

http://www.nifa.usda.gov/fo/beginningfarmersandranchers.cfm.  

 

Small Business Innovation Research (SBIR) program  

SBIR grants help small businesses conduct high quality research related to important scientific 

problems and opportunities in agriculture. Research is intended to increase the commercialization 

of innovations and foster participation by women-owned and socially and economically 

http://www.nrcs.usda.gov/wps/portal/nrcs/main/national/programs/financial/eqip/
http://www.nifa.usda.gov/funding/cfp/cfp_synopsis.html
http://www.nifa.usda.gov/newsroom/news/2014news/09291_FINI.html
http://www.nifa.usda.gov/fo/beginningfarmersandranchers.cfm
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disadvantaged small businesses in technological innovation. Grants can be applied towards many 

areas or research, including projects that manage the movement of products throughout a supply 

chain, develop processes that save energy, and capture and relay real-time market data. More 

information is available here: http://www.nifa.usda.gov/fo/sbir.cfm.  

 
Sustainable Agriculture Research and Education (SARE) 

The mission of the SARE program is to advance sustainable innovations in American agriculture. 

SARE is uniquely grassroots, administered by four regional offices guided by administrative councils 

of local experts. Non-profit organizations, researchers, and individuals producers are eligible to apply. 

More information is available here: http://www.sare.org/.  

 
Agriculture and Food Research Initiative (AFRI)  

AFRI is charged with funding research, education, and extension grants and integrated research, 

extension, and education grants that address key problems of National, regional, and multi-state 

importance in sustaining all components of agriculture, including farm efficiency and profitability, 

ranching, renewable energy, forestry (both urban and agroforestry), aquaculture, rural communities 

and entrepreneurship, human nutrition, food safety, biotechnology, and conventional breeding. 

Providing this support requires that AFRI advances fundamental sciences in support of agriculture 

and coordinates opportunities to build on these discoveries. This will necessitate efforts in education 

and extension that deliver science-based knowledge to people, allowing them to make informed 

practical decisions. For more information:  http://www.nifa.usda.gov/funding/afri/afri.html.  

  

USDA Farm Service Agency 

Microloan Program  

The Farm Service Agency’s (FSA) microloan program is available to agricultural producers in rural and 

urban areas and provides loans of up to $35,000 on a rolling basis.  Streamlined paperwork and 

flexible eligibility requirements accommodate new farmers and small farm operations. Larger loans 

are also available through FSA. Contact your local FSA office at www.fsa.usda.gov for more 

information.  
 

Farm Storage Facility Loans 

These loans finance new construction or refurbishment of farm storage facilities.  This includes cold 

storage and cooling, circulating, and monitoring equipment, which can be particularly important to 

those growing for local fresh markets. Interested producers should contact their local FSA office at 

www.fsa.usda.gov.   

 

USDA Food and Nutrition Service  

Farm to School Grants 

Farm to School Grants are available to help schools source more food locally, and to provide 

complementary educational activities to students that emphasize food, farming, and nutrition. 

Schools, state and local agencies, tribal organizations, producers and producer groups, and non-

profits are eligible to apply. Planning, implementation, and support service grants are available from 

$20,000 to $100, 000.  More information and resources are available at 

www.fns.usda.gov/farmtoschool/farm-school.  

 

Supplemental Nutrition Assistance Program (SNAP) 

http://www.nifa.usda.gov/fo/sbir.cfm
http://www.sare.org/
http://www.nifa.usda.gov/funding/afri/afri.html
http://www.fsa.usda.gov/
http://www.fsa.usda.gov/
http://www.fns.usda.gov/farmtoschool/farm-school
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As of 2014, more than 2,500 farmers’ markets nationwide are set up to accept SNAP’s electric 

benefit transfer (EBT) cards. Benefits can be used to purchase many of the foods sold at farmers’ 

markets, including fruits and vegetables, dairy products, breads and cereals, and meat and poultry. 

They can also purchase seeds and plants which produce food for the household to eat. More 

information about SNAP benefits at farmers’ markets is available from USDA here: 

http://www.fns.usda.gov/ebt/learn-about-snap-benefits-farmers-markets.   

 

WIC Farmers’ Market Nutrition Program (FMNP) 

This program provides coupons for local food purchases to women, infants, and children that are 

eligible for WIC benefits. The coupons can be used to purchase eligible foods from farmers, farmers’ 

markets, and roadside stands. Only farmers, farmers’ markets, and roadside stands authorized by 

the State agency may accept and redeem FMNP coupons.  Individuals who exclusively sell produce 

grown by someone else such as wholesale distributors, cannot be authorized to participate in the 

FMNP.   For more information, visit: http://www.fns.usda.gov/fmnp/overview.  

 

Senior Farmers’ Market Nutrition Program 

This program, similar to FMNP, awards grants to States, United States Territories, and federally-

recognized Indian tribal governments to provide low-income seniors with coupons that can be 

exchanged for eligible foods (fruits, vegetables, honey, and fresh-cut herbs) at farmers' markets, 

roadside stands, and community supported agriculture programs. For more information, visit: 

http://www.fns.usda.gov/sfmnp/overview.  

 

Funding Programs in Support of Other Livable Community Projects  

The programs listed below are popular resources that support a variety of livability projects. The 

publication “Federal Resources for Sustainable Rural Communities” is a useful guide from the HUD-

DOT-EPA Partnerships for Sustainable Communities that describes several additional resources:  

 http://www.sustainablecommunities.gov/partnership-resources/federal-resources-
sustainable-rural-communities-guide  

 
National Endowment for the Arts Our Town Grants 

The National Endowment for the Arts’ Our Town  grant program is the agency's primary creative 

placemaking grants program. Projects may include arts engagement, cultural planning, and design 

activities. The grants range from $25,000 to $200,000. Our Town invests in creative and innovative 

projects in which communities, together with their arts and design organizations and artists, seek 

to: 

 Improve their quality of life;  

 Encourage greater creative activity; 

 Foster stronger community identity and a sense of place; and 

 Revitalize economic development. 

 

More information: http://arts.gov/grants/apply-grant/grants-organizations  

 

EPA Brownfields Programs 

 Area-wide Planning Pilot Program: Brownfields Area-Wide Planning is an EPA grant program 

which provides funding to recipients to conduct research, technical assistance and training 

http://www.fns.usda.gov/ebt/learn-about-snap-benefits-farmers-markets
http://www.fns.usda.gov/fmnp/overview
http://www.fns.usda.gov/sfmnp/overview
http://www.sustainablecommunities.gov/partnership-resources/federal-resources-sustainable-rural-communities-guide
http://www.sustainablecommunities.gov/partnership-resources/federal-resources-sustainable-rural-communities-guide
http://arts.gov/grants-organizations/our-town/grant-program-description
http://arts.gov/grants/apply-grant/grants-organizations
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that will result in an area-wide plan and implementation strategy for key brownfield sites, 

which will help inform the assessment, cleanup and reuse of brownfields properties and 

promote area-wide revitalization. Funding is directed to specific areas, such as a 

neighborhood, downtown district, local commercial corridor, or city block, affected by a single 

large or multiple brownfield sites. More information: 

http://www.epa.gov/brownfields/areawide_grants.htm.  

 Assessment Grants: Assessment grants provide funding for a grant recipient to inventory, 

characterize, assess, and conduct planning and community involvement related to 

brownfields sites. Eligible entities may apply for $200,000 and up to $350,000 with a waiver. 

More information: http://www.epa.gov/brownfields/assessment_grants.htm.  

 Revolving Loan Fund Grants: Revolving Loan Fund (RLF) grants provide funding for a grant 

recipient to capitalize a revolving loan fund and to provide subgrants to carry out cleanup 

activities at brownfield sites. More information is available here: 

http://www.epa.gov/brownfields/rlflst.htm.  

 Cleanup Grants: Cleanup grants provide funding for a grant recipient to carry out cleanup 

activities at brownfield sites. An eligible entity may apply for up to $200,000 per site. More 

information is available here: http://www.epa.gov/brownfields/cleanup_grants.htm.  

 

Transportation Alternatives Program (TAP) 

The Federal Highway Administration’s TAP provides funding for programs and projects defined as 

transportation alternatives, including on- and off-road pedestrian and bicycle facilities, infrastructure 

projects for improving non-driver access to public transportation and enhanced mobility, community 

improvement activities, and environmental mitigation; recreational trail program projects; safe routes 

to school projects; and projects for planning, designing, or constructing boulevards and other 

roadways largely in the right-of-way of former Interstate System routes or other divided highways. In 

rural areas, these funds are typically allocated by state departments of transportation. For more 

information, visit: http://www.fhwa.dot.gov/map21/guidance/guidetap.cfm. For more information 

on Safe Routes to School projects and programs (which are eligible for funding under TAP), visit: 

http://www.fhwa.dot.gov/environment/safe_routes_to_school/.  

http://transportation.ky.gov/Local-Programs/Pages/transportation_alternatives.aspx 

 

Jackie Jones, Office of Local Programs 

200 Mero Street, 6th Floor, Frankfort, KY  40522 

(502) 782-4734 

 

Kentucky Transportation Cabinet  

For assistance with submitting a Project Identification Form (PIF) such as for multimodal 

transportation improvements from downtown to the Farmers Market site contact: 

 

Charlie Spalding, KYTC – Central Office Planning 

200 Mero Street, Frankfort, KY  40622 

Charlie.Spalding@ky.gov  / (502)782-5084 

http://www.epa.gov/brownfields/areawide_grants.htm
http://www.epa.gov/brownfields/assessment_grants.htm
http://www.epa.gov/brownfields/rlflst.htm
http://www.epa.gov/brownfields/cleanup_grants.htm
http://www.fhwa.dot.gov/map21/guidance/guidetap.cfm
http://www.fhwa.dot.gov/environment/safe_routes_to_school/
http://transportation.ky.gov/Local-Programs/Pages/transportation_alternatives.aspx
mailto:Charlie.Spalding@ky.gov
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For questions related to the Kentucky Six-Year Highway Plan (SYP) and the Statewide Transportation 

Improvement Program (STIP): 

 

District 11 

603 Railroad Avenue 

Manchester, KY  40962 

(606) 598-2145 
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USDA Know Your Farmer Know Your Food 

The Know Your Farmer, Know Your Food initiative is a USDA-wide effort to carry out the Department’s 

commitment to strengthening local and regional food systems. The Know Your Farmer Know Your 

Food website provides a “one stop shop” for resources, from grants and loans to toolkits and 

guidebooks, from agencies and offices across the Department. The website also contains the Know 

Your Farmer Know Your Food Compass Map, which shows efforts supported by USDA and other 

federal partners as well as related information on local and regional food systems. 

 http://www.usda.gov/wps/portal/usda/knowyourfarmer?navid=KNOWYOURFARMER  

 

Farmers’ Markets General 

USDA National Farmers Market Directory 

Provides members of the public with convenient access to information about U.S. farmers’ market 

locations, directions, operating times, product offerings, and accepted forms of payment. 

 http://search.ams.usda.gov/farmersmarkets/  

 

USDA’s “National Farmers Market Manager Survey” 

Nearly 1,300 farmers’ market managers responded to this national survey conducted in2006. 

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5077203&acct=wdmge

ninfo 

 

USDA’s “Supplemental Nutrition Assistance Program (SNAP) at Farmers Markets: A How-To 

Handbook” 

This 2010 report from USDA describes how farmers’ markets can accept SNAP benefits. SNAP is the 

federal government’s nutritional assistance program. It was formerly known as food stamps. 

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5085298&acct=wdmge

ninfo 

 

Appalachian Sustainable Agriculture Project’s “Sharing the Harvest: A Guide to Bridging the Divide 

between Farmers Markets and Low-Income Shoppers.”  

This 2012 report from ASAP describes strategies for bridging the divide between farmers’ markets 

and low income shoppers.  

 http://asapconnections.org/downloads/asap-farmers-market-access-guide.pdf 

 

Connecting Local Farmers with USDA Farmers Market Nutrition Program Participants 

This 2010 report from USDA describes how providing transportation can help low-income individuals 

overcome barriers to accessing farmers markets. 

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5083319&acct=wdmge

ninfo  

http://www.usda.gov/wps/portal/usda/knowyourfarmer?navid=KNOWYOURFARMER
http://search.ams.usda.gov/farmersmarkets/
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5077203&acct=wdmgeninfo
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5077203&acct=wdmgeninfo
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5085298&acct=wdmgeninfo
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5085298&acct=wdmgeninfo
http://asapconnections.org/downloads/asap-farmers-market-access-guide.pdf
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5083319&acct=wdmgeninfo
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5083319&acct=wdmgeninfo
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Farmers’ Markets Management 

Oregon State University’s “Understanding the Link Between Farmers’ Market Size and Management 

Organization.”  

This report, supported by the USDA, explored internal management issues of farmers’ markets and 

describes tools that can help make farmers’ markets sustainable.  

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5071342  

 

Appalachian Sustainable Agriculture Project’s “25 Best Practices for Farmers’ Markets.”  

This report describes 25 best practices in the areas of management, regulations, risk management, 

food safety, improving vendor sales, and marketing/outreach/promotion/social media.  

 http://asapconnections.org/downloads/market-makeover-25-best-practices-for-farmers-

markets.pdf 

 

Food Hubs 

USDA’s “Moving Food Along the Value Chain: Innovations in Regional Food Distribution”  

This 2012 report from USDA examined eight case studies of food value chains and provides some 

practical lessons about the challenges they face and lessons learned. 

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=stelprdc5097504&acct=wdmgenin

fo 

 

USDA’s “Regional Food Hub Resource Guide” 

USDA released this primer on food hubs and the resources available to support them in 2012.  

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5097957 

 

Michigan State University’s and Wallace Center’s “State of the Food Hub – 2013 National Survey 

Results” 

This survey of more than 100 food hubs across the United States quantifies the scope, scale, and 

impacts of local food hubs. 

 http://www.wallacecenter.org/resourcelibrary/state-of-the-food-hub-2013-national-survey-

results 

 

Wholesome Wave’s “Food Hub Business Assessment Toolkit” 

The toolkit provides tools to access a food hub businesses’ readiness for investment.  

 http://www.wholesomewave.org/wp-content/uploads/2014/08/HFCI-Food-Hub-Business-

Assessment-Toolkit.pdf 

 

Community Kitchens 

Culinary Incubator’s Community Kitchen Database 

This site provides a description and interactive map of community kitchens across the United States.  

http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5071342
http://asapconnections.org/downloads/market-makeover-25-best-practices-for-farmers-markets.pdf
http://asapconnections.org/downloads/market-makeover-25-best-practices-for-farmers-markets.pdf
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=stelprdc5097504&acct=wdmgeninfo
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=stelprdc5097504&acct=wdmgeninfo
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5097957
http://www.wallacecenter.org/resourcelibrary/state-of-the-food-hub-2013-national-survey-results
http://www.wallacecenter.org/resourcelibrary/state-of-the-food-hub-2013-national-survey-results
http://www.wholesomewave.org/wp-content/uploads/2014/08/HFCI-Food-Hub-Business-Assessment-Toolkit.pdf
http://www.wholesomewave.org/wp-content/uploads/2014/08/HFCI-Food-Hub-Business-Assessment-Toolkit.pdf


Local Foods, Local Places Technical Assistance Program – Barbourville, Kentucky 

Page 3                                                                                                                          Appendix G: References 

 

 http://www.culinaryincubator.com/maps.php 

 

Community Gardens 

Centers for Disease Control and Prevention’s Community Gardens Website 

 http://www.cdc.gov/healthyplaces/healthtopics/healthyfood/community.htm 

 

Vermont Community Garden Network’s Garden Organizer Toolkit 

 http://vcgn.org/garden-organizer-toolkit/  

 

Farm to School 

USDA’s Farm to School Website 

USDA provides information on its website about Farm to School programs and how to get one started 

in your community.    

 http://www.fns.usda.gov/farmtoschool/implementing-farm-school-activities 

 http://www.fns.usda.gov/farmtoschool/farm-school 

 

Land Use 

American Planning Association’s (APA’s) “Zoning for Urban Agriculture” 

The APA in 2010 prepared an article on urban agriculture zoning in its March 2010 Zoning Practice. 

 https://www.planning.org/zoningpractice/2010/pdf/mar.pdf 

 

American Planning Association’s (APA’s) “Zoning for Public Markets and Street Vendors” 

The APA also prepared an article on zoning for public markets in its February 2009 Zoning Practice. 

 https://www.planning.org/zoningpractice/2010/pdf/mar.pdf 

 

Other 

CDC Report: Recommended Community Strategies and Measurements to Prevent Obesity in the 

United States 

Report documenting strategies to implement for obesity prevention. 

 http://www.cdc.gov/obesity/downloads/community_strategies_guide.pdf 

 

Food Value Chains:  Creating Shared Value to Enhance Marketing Success 

The report provides an overview of how food value chains are initiated, structured, how they 

function and the business advantages and challenges of this approach.  

 http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5107776  

 

http://www.culinaryincubator.com/maps.php
http://www.cdc.gov/healthyplaces/healthtopics/healthyfood/community.htm
http://vcgn.org/garden-organizer-toolkit/
http://www.fns.usda.gov/farmtoschool/implementing-farm-school-activities
http://www.fns.usda.gov/farmtoschool/farm-school
https://www.planning.org/zoningpractice/2010/pdf/mar.pdf
https://www.planning.org/zoningpractice/2010/pdf/mar.pdf
http://www.cdc.gov/obesity/downloads/community_strategies_guide.pdf
http://www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5107776


Local Foods, Local Places Technical Assistance Program – Barbourville, Kentucky 

Page 4                                                                                                                          Appendix G: References 

 

Wholesale Markets and Facility Design 

Provides technical assistance and support to customers regarding the construction of new 

structures or the remodeling of existing ones. These facilities include wholesale market, farmers 

markets, public markets, and food hubs. 

 http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&nav

ID=WholesaleandFarmersMarkets&leftNav=WholesaleandFarmersMarkets&page=WFMWh

olesaleMarketsandFacilityDesign&description=Wholesale%20Markets%20and%20Facility%

20Design&acct=facdsgn  

 

Organic Agriculture 

USDA is committed to helping organic agriculture grow and thrive. This is a one-stop shop with 

information about organic certification and USDA-wide support for organic agriculture.   

 www.usda.gov/organic  

 

Fruit and Vegetable Audits 

Audits for Good Agricultural Practices and Good Handling Practices can help producers access 

commercial markets by verifying that fruits and vegetables are produced, packed, handled, and 

stored in the safest manner possible to minimize risks of microbial food safety hazards. 

 http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&pa

ge=GAPGHPAuditVerificationProgram 

 

USDA Certification for Small and Very Small Producers of Grass-fed Beef and Lamb 

Allows small and very small-scale producers to certify that their animals meet the requirements of 

the grass-fed marketing claim standard, helping them differentiate themselves and communicate 

value to their customers. 

 http://www.ams.usda.gov/AMSv1.0/GrassFedSVS  

 

Local and Regional Market News 

Provides reports on local and regional food outlets, providing producers and consumers with instant 

access to prices from farmers markets, farmers’ auctions, food hubs, and direct-to-consumer sales, 

providing support to even the smallest farmers and producers. 

 http://www.ams.usda.gov/AMSv1.0/MarketNewsLocalRegional 

 

Kentucky Resources 

Kentucky Proud – Kentucky Department of Agriculture 

Kentucky Proud is the official state marketing program for agricultural products. There is no charge 

to join. As a Kentucky Proud member, farmers and vendors can consult with Kentucky Department 

of Agriculture marketing specialists; apply for grants and cost share funds; buy promotional items at 

cost; display the Kentucky Proud logo; and take advantage of many more member benefits. 

http://www.kyproud.com/  

http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&navID=WholesaleandFarmersMarkets&leftNav=WholesaleandFarmersMarkets&page=WFMWholesaleMarketsandFacilityDesign&description=Wholesale%20Markets%20and%20Facility%20Design&acct=facdsgn
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&navID=WholesaleandFarmersMarkets&leftNav=WholesaleandFarmersMarkets&page=WFMWholesaleMarketsandFacilityDesign&description=Wholesale%20Markets%20and%20Facility%20Design&acct=facdsgn
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&navID=WholesaleandFarmersMarkets&leftNav=WholesaleandFarmersMarkets&page=WFMWholesaleMarketsandFacilityDesign&description=Wholesale%20Markets%20and%20Facility%20Design&acct=facdsgn
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&navID=WholesaleandFarmersMarkets&leftNav=WholesaleandFarmersMarkets&page=WFMWholesaleMarketsandFacilityDesign&description=Wholesale%20Markets%20and%20Facility%20Design&acct=facdsgn
http://www.usda.gov/organic
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&page=GAPGHPAuditVerificationProgram
http://www.ams.usda.gov/AMSv1.0/ams.fetchTemplateData.do?template=TemplateN&page=GAPGHPAuditVerificationProgram
http://www.ams.usda.gov/AMSv1.0/GrassFedSVS
http://www.ams.usda.gov/AMSv1.0/MarketNewsLocalRegional
http://www.kyproud.com/
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Grants opportunities:  

http://www.kyagr.com/marketing/grants.html  

 

Producers Directory 

http://www.kyproud.com/kentucky-proud-producers.aspx?type=Farmers%27%20Market  

 

Ready, Set, Grow – A Kid’s Guide to Gardening in Kentucky 

http://www.kyproud.com/readysetgrow/  

 

Kentucky 2015 Directory of Community Supported Agriculture (CSA) 

http://www.kyagr.com/marketing/documents/CSA_Directory.pdf  

 

Kentucky Pedestrian and Bicycling Information Center 

http://www.pedbikeinfo.org/data/state.cfm?ID=18#state  

 

http://www.kyagr.com/marketing/grants.html
http://www.kyproud.com/kentucky-proud-producers.aspx?type=Farmers%27%20Market
http://www.kyproud.com/readysetgrow/
http://www.kyagr.com/marketing/documents/CSA_Directory.pdf
http://www.pedbikeinfo.org/data/state.cfm?ID=18#state
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